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Microsoft 



A new PC Developer Magazine Training Seminar 

Microsoft Access™ and Microsoft Visual basic™ are powerful tools for building 
client applications that use corporate data stored in Server databases. There are 
right ways and wrong ways to write these applications, and this seminar is 
designed to explore the options. 

Client/Server computing has enabled many organisations to lose expensive, centralised and rigid 
systems, but the lack of an advanced, solid scaleable operating system has slowed progress. With the 
release and increasing acceptance of Windows NT™, large scale Client/Server computing for mission 
critical systems is not only a possibility, it appears to be only a matter of time. What are the benefits 
and costs, and how can they be appraised? What is involved? 


This one day seminar will provide important information on the design 
and implementation of Client/Server applications and strategies for 
Information System managers, developers and consultants. 

Topics to be covered include: 

• Access C/S Techniques • SQL Server 

• Visual Basic C/S Techniques • Other front Ends 


Normal Price 

$189 

SUBSCRIBERS DISCOUNT 

Communique 

$150 

Windows Solutions 

$150 

PC Developer 

$150 


• ODBC Coding • NON ODBC Back Ends 

• Client/Server Engines • Performance Issues 

• Building RAS aware Applications • ODBC Limitations 




The cost of attending the seminar is $ 189 per delegate (including lunch). Limited seats are available, so register now. Send the form below with 
payment or P/0 to Consolidated Publishing Solutions. Payment must be received prior to the seminar. Call (03) 532 0684 for further information. 


NSW - Tuesday 8th March 1994 VIC - Wednesday 9th March 1994 

Fax: (03) 532 0685 or Mail: Reply Paid 96, Moorabbin Vic. 3189 

□ Sydney □ Melbourne □ Please invoice me (Purchase Order must be attached) □ Payment enclosed 

8th 9th □ Please send me more information on PC Developer Magazine 

March March 

□ Please send me more information on CompuServe FREE Technical Support 


Organisation 

Mailing address 

Telephone (BH) 

Telephone (AH) Fax 


No. of seats 

Card Type 


Card No. DDDDDDDl 

1 1 Expirv date 

Signature 
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This program has been designed I 


: the requirements for a ‘structured training program’ as provided under the Training Guarantee (Administration) Act / 990. 
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FEBRUARY 1994 


WELCOME HOME 

The line of ‘Microsoft Home’ products 
is the start of something altogether 


WORKING WORDS 

‘Ability’ or ‘capability’? Who do home 
publishers turn to when they’re stuck 
for the right word? 


BRINGING HOME THE BEACON 

The first in a two-part communications 
special, Jon Goodman provides glimpses 
of a computing future without wires. 


WORLD TRAVAILS 

Travel writer David McGonigal reckons remote 
computing from faraway places has arrived. 
But has it arrived in style? He’s not convinced. 


OFFICE ROADSHOW AND 

T E C H • E D Two Microsoft events 
come to town — details and special 
Communique offers inside. 


PRODUCT TUTORIAL 

The tutorial team show how outlining in Excel 
can bring out the best in your spreadsheets. 
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Processing till we’re blue in the face 

You’ll notice the cover of your first 1994 Communique is graced by an 
unusual looking fellow (at least we think it’s afelkrw!) called McZee. 

McZee is the star of the latest piece of software which has been 
designed for children. It’s part of the new Microsoft Home range, a 
rapidly expanding line of products for use outside of the workplace. 

The fact is, more people are sitting in front of computers than ever 
before. Hardware prices are falling while processing power escalates, 
software is becoming easier to use and produets like Publisher, Money 
and now Creative Writer are blurring the boundaries. The computer is 
no longer the thing you have to endure between nine and five. 

The computer industry is essentially extending the benefits of 
technology to a rapidly widening circle of ordinary, everyday 
consumers. 

This month we see Microsoft grouping 30 products together specifi¬ 
cally for home use — a group which we can expect to swell to over 100 
products in 18 months. 

At the close of last year we saw the advent of new application 
products—Excel 5.0 and Word 6.0 among them — which answered 
the needs of people of all skills and experience. 

We saw the adoption of friendly and ‘intelligent’ Wizards for those 
wanting assistance in some or all tasks. 

And we saw the advent of a work system which no longer confines 
people to work the way the software manufacturer sees fit: now users 
can take just the tools they want from a basket of applications, and 
customise their own solutions. 

Microsoft Home marks an interesting new year direction from 
Microsoft, not least because it indicates yet another change in how 
society is choosing to make greater use of technology. 

We could be looking into the face of the future — even if it is blue. 

Enjoy the issue! 


Max Anderson 


Unfortunately, owing to a problem with our mailing system some of you 
received your December issue of Communique unreasonably late. 

Please accept our apologies, and be assured we’ve exorcised the demons! 



We welcome letters on 
all subjects regarding 
Microsoft and 
Communique. 

Send to: YOUR SAY, 

Communique 

Magazine, 

94-96 Pacific Highway, 
St Leonards, Sydney, 
NSW 2065. 
Communique regrets 
we are unable to enter 
into individual corre¬ 
spondence; we reserve 
the right to edit letters 
for reasons of space; 
and the views 
expressed on these 
pages do not 
necessarily represent 
those of Communique 
magazine or Microsoft 
PtyLtd. 
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Dear Communique 

Although my 
system is set up to run 
Windows 3.1 in all its 
glory, I still use MS- 
DOS 6.0 quite a lot — 
being a programmer I 
have to set up pro¬ 
grams, find errors etc. 

One of my favourite 
programs is DOSKEY. 
Unfortunately, however 
it stores — ie keeps 
history of—bad 
commands. These are 
of no use to anyone and 
simply fill up the buffer. 

I realise some 
people like to edit these 
commands to make 
them valid, but how 
about deleting bad 


commands which are 
more than, say, three 
commands old? You 
could include a switch 
to let the user decide 
whether he/she wants 
to keep bad com¬ 
mands, or set their own 
value to determine how 
long bad commands 
are kept in the history. 

It’s too late for MS- 
DOS 6.2, but maybe in 
another version? 

Otherwise, keep up 
the excellent work! 

Gordon Pmlacha 

Scarborough, WA 

Microsoft replies: 

This is a nice idea, but 
there’s no way for the 
command interpreter 
to know that this is an 
incorrect key until 
after the enter key has 
been pressed. You’d 
need a lot of increased 
functionality in 
command.com to be 
able to deal with and 
trap bad commands. 
However we’ve passed 
your request on to 
Microsoft Carp for 
their consideration! 

Dear Communique 

I am writing to 
express our extreme 
disappointment with a 
ruling received from 
Microsoft’s Legal 
Department regarding 
private use of corpo¬ 
rate software. 

That Microsoft 
have relaxed their 
licensing to enable 
principal users of 
standalone PC applica¬ 
tions to legally operate 
the software on their 
PCs at home is a 


welcome and innova¬ 
tive initiative. However, 
the application of this 
policy to networked 
versions of Microsoft 
products is both incon¬ 
sistent and illogical. 

Microsoft have 
ruled that the private- 
use licensing policy 
does not extend to 
networked versions. It 
would seem that organi¬ 
sations who have 
installed networks to 
realise the benefits of 
data, software and 
device sharing are being 
discriminated against 
by an outdated policy. 

Surely it is possible 
to amend the policy 
such that controlled 
private use of network 
software can be 
facilitated. 

BT McLean 
MIT, Grainco 
Toowoomba, Qld 

Microsoft Legal 
Department replies: 

The purpose of the 
80/20 rule is to ensure 
that the primary user 
ofaproduct (ie the 
product is in use for 
mere than 80 per cent 
of the time) is entitled 
to make a second copy 
of the product for home 
or portable use. The 
policy applies regard¬ 
less of how the applica¬ 
tion is accessed by the 
user. The problem lies 
in determining who the 
primary user of an 
application actually is. 
With a standalone 
personal computer, it is 
a simple matter to 
determine the identity 
of the primary user. In 
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For other information about 
Microsoft products, please 
contact Sales Information 
Centre on (02) 870 2111. 
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by the editor for the 
accuracy of information in 
this publication. 
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the networked environ¬ 
ment, it is a rather 
more complex situar 
tixm, because of the 
additional factor of 
concurrent use rights. 

It is best explained by 
using a particular 
example. 

Twenty personal 
computers are connect¬ 
ed to a server. Five 
copies of a Microsoft 
application are shared 
by all the users on the 
network. Provided that 
the number of users 
does not exceed five at 
any one time, concur¬ 
rent usage is permitted. 
In this instance how do 
we determine the 
primary user? The 
answer in most cases 
is that no one worksta¬ 
tion user actually 
accesses a copy of the 
application as a pri¬ 
mary user, ie 80 per 
cent of the time the 
application is in use. It 
does not make sense to 
permit twenty addi¬ 
tional home use copies 
to be made (one for 
each user) when only 
five licences have been 
purchased. 

We do however recog¬ 
nise that notwith¬ 
standing the concur¬ 
rent use right, there 
may be instances 
where a particular 
user on the network is 
the primary user of an 
application. In this 
isolated case, we have 
made it clear in the 
license agreement that 
where one of the 
workstations on the 
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network in fact has a 
copy of the application 
permanently loaded on 
the hard disk — then 
the 80/20 rule can be 
applied, and a second 
copy can be made for 
home use. 

Dear Communique 

Great icons!! And 
it’s good to see you’ve 
taken notice of us 
‘advanced users’ and 
produced a Technical 
Newsletter. 

As a benefit to 
Communique members, 
how about letting us 
know when Windows 
4.0 will be released? 
Also, what will be the 
minimum memory 
requirement for this 
version? I’ve already 
upgraded my mother¬ 
board three times to 
allow Windows to run 
reliably, so I’m curious 
as to whether Microsoft 
is going to force me to 
replace it again. I can 
fully relate and agree 
with Peter Capewell’s 
letter in the November 
issue of Communique! 

Chris Till 
Happy Valley, SA 

MS Replies: 

Microsoft is developing 
a range of future 
Windows and MS-DOS 
products, including 32- 
bit versions of both 
products. We’re working 
at ensuring that today’s 
Windows machines will 
be able to run these new 
products effectively, 
which means we’re 
targeting an Intel 386 
type processor and a 
minimum of 4Mb 


memory to run applicar 
turns. The MS-DOS 
product will run on 
lower processors but 
will not provide you 
with the benefits of 
protected mode 32-bit 


operation. 

And when? Well, the 
best laid plans of mice 
and men etc etc, but we 
intend to be offering it 
to our Communique 
members by the end of 


Dear Communique 

I think printing the expiry date of the subscrip¬ 
tion on the mailing labels is a good idea I enclose 
a flysheet from a newsletter which shows how it 
can be done. The membership number and expiry 
date is printed at the top of the address sticker, 
the name in the centre and the address at the 
bottom. 

Apparently, Australia Post accepts this format 
as this particular newsletter is registered with 
Australia Post with its own publication number. 

Adam Cinzio, Casuarina NT 

Dear Communique 

I am moved to suggest, as did John Mandelert 
(Your Say, November, 1993) that an expiry date be 
included on the mailing label. 

Your reply is surely not serious! If the sheet 
were not “personalised”, how does Australia Post 

get it here? John Attwaod, South Tamwonh NSW 

Microsoft replies: 

Our response to Mr Mandelert’s letter neglected to 
say that anything on a flysheet which makes it 
more personalised to the person other than the 
address is not considered acceptable by Australia 
Post —for instance we can’t print personalised 
messages such as “MrAttwood, here’s your copy 
of Communique!” on the flysheet. We originally 
thought this would disbar us from acting upon 
Mr Mandelert’s suggestion. However, in light of 
Mr Cinzia’s information we’re hoping to incor¬ 
porate the expiry date on the mailing label for 
the March issue. 

For both the original suggestion and your letters 
of support, you will be pleased to hear Microsoft 
TrueType Font Packs are on their way! 

Indexing HotFAX 

Thanks to John Gowland, Glen Callaghan, 
Ian Hammond, Gerard Chin, Todd Hunt, and 
WD Garratt for their suggestions of listing the 
contents of HotFAX on the back of theflysheet. 
TrueType Font Packs to all of you! 








Save money. 
Save time. 

Solve problems. 


No matter what you want from your 
computer, the Microsoft Communique 
customer program makes it easier. 

Communique members are eligible 
for a range of exclusive benefits to make 
their jobs and lives easier. Information and 
know-how to keep them ahead in every¬ 
thing they do. 

So if you’re not already a member, 
join today for only $40 per year. Just 
complete and return the form on the 
perforated insert. 

And at the same time, take advant¬ 
age of another great program. It’s your 
chance to upgrade your existing software 
and experience the future in computing 
from Microsoft. 

If you own one of the many applica¬ 
tions listed, we offer affordable upgrades. 
Plus, if you’re a Communique member, or 
join today, you’ll receive a discount of up 
to $30 on each application upgrade pur¬ 
chase. 

Just one more benefit of Microsoft’s 
most valuable program, Communique. 





Up to $30 discounts on all 
Microsoft application upgrades 


Annual subscription to 
Communique magazine 


Quarterly Tips & Techniques 
supplement 


Substantial discounts on 
selected industry events 


Regular exclusive offers on 
Microsoft seminars and events 


10% discount on all Microsoft Press 
books at Dymocks nationwide 


Priority Sales Information Centre 
Hotline 


Huge discounts on Microsoft training 
courses from leading training centres 


Special offers on computer 
magazines and reference books 


Exclusive member 
promotions 








Microsoft Office 
Roadshow 

National demonstration roadshow 
of Microsoft Office 4.0. Practical 
demonstration of the Office 
products. Present at each session 
will be Microsoft product experts 
running The Office application 
software and answering questions 
from the audience. 

Brisbane: Tue Feb 15 
Canberra: Thur Feb 17 
Melbourne: Tue Feb 22 
Sydney: Thur Feb 24 
Perth: Tue Mar I 
Adelaide: Thur Mar 3 
Entry to each session is free, 
but please note seat numbers are 
limited. See page 23 for full details 
— or call (02) 905 9600. 

Bill Gates at the 
Opera House 

There are 1,000 seats reserved 
for Communique members at the 
Opera House where Bill Gates 
will be holding two identical 
seminars, aimed at key business 
investors, technologists and 
government departments. 

The seminars will take place 
on Thursday February 3. Doors 
will open for the first seminar at 
9.10am and commence at 9.30am; 
doors open for the second 
seminar at 2.10pm and com¬ 
mences at 2.30pm. 

Call the Opera House on 
(02) 250 7777 and ask for seats 
reserved for Microsoft 
Communique. 

PC’94 

The PC ’94 premier trade show 
will be held at the Sydney Darling 
Harbour Exhibition Halls from 
March 8 to II. The show features 
international exhibitors from all 
over the world, many of whom 
will be unveiling new products for 
the first time. 

Check agenda in next month’s 
Communique magazine for more 
details — or contact Australian 
Exhibition Services on 
008 335 010 or fax (03) 867 7981. 



Adelaide Access Users Group 

Meetings are held on the first 
Monday of every month at 6.30pm. 
Contact Rick Rofe 
on (08) 287 1470 

The Australian Windows 
Users Group (AWUG) 
Victorian Chapter 
Meetings on the third Thursday of 
each month at 7/468 St Kilda Road, 
Melbourne at 5.50pm. 

Contact Nigel Harris 
on (03) 368 2808 
or fax (03) 368 2423 

Brisbane Windows 
Users Group 
Meets to discuss Microsoft 
Windows and Windows applications 
on the third Thursday of each 
month at 7pm, 15th floor, 

160 Ann St, Brisbane. 

Call Ralph DeVries 
on (07) 300 3477 

CLUES 

The C User Group meets on the 
first Tuesday of each month at 
Microsoft Offices, 65 Epping Road, 
North Ryde at 7.00pm. 

For more information, 
contact (02) 540 3154 

LAN Manager User Group 
Meets at 6.30pm on the second 
Wednesday of each month at the 
Crows Nest Club, 31 Hayberry 
Street, Crows Nest. 

Contact Martin Fisk 
on (02) 391 0525 
or fax (02) 301 0566 

Sydney Windows User Group 

Incorporates Excel and Word for 
Windows User Groups. SWUG 
meets on the first Wednesday of 
each month at Level 6, 

4 Help Street, Chatswood. 

Free membership. 

Contact Shane Pascoe 
on (02) 363 9841 

The Melbourne FoxPro 
Developers Network 

This group meets on every second 
Wednesday at 6pm at Tupperware 
465 Auburn Road, Hawthorn. 
Contact Dan Weinnstein 
on (03) 429 8780. 



Apple User Group Sydney 
Apple meetings are held at 6.30pm 
on the second Monday of each 
month. Held at the Stephen Roberts 
Theatre, Sydney University. 

Ring Tony Szabo 
on (02) 971 0871 

Macintosh User Group 
Sydney 

Macintosh meetings are held at 
6.30pm on the first Monday of each 
month, at the Stephen Roberts 
Theatre, Sydney University. 

Ring Tony Szabo 
on (02) 971 0871 

Victorian Mac Users Group 
Meets on the first and third 
Mondays of the month from 6pm. 
at Apple Melbourne, Second Floor, 
55 Southbank Boulevard, 

Melbourne. 

Contact the Administrator 
on (03) 654 7322 



Adelaide PC Users Group 

Meets every second Tuesday at 
7.45pm at Devon Park Senior 
Citizens’ Hall, 7 Cavendish Ave, 
Devon Park. 

Contact Trevor Dawson 

on (08) 479 408 or fax (08) 479 227 

Brisbug PC Users Group Inc 
Meets every third Sunday at 12 noon 
at QUT Kelvin Grove, Victoria Park 
Road, Kelvin Grove. 

Phone the Brisbug office 
on (07) 201 5005 

Computer Club ofWA [Inc] 
Meets every first and third Tuesday 
at Willeton Senior High School 
at 7.30pm. 

Contact Tom Lee 
on (09) 332 6374 

Melbourne PC Users Group 
Meets on the first Wednesday of the 
month at 6pm. The venue is Clunies 
Ross House, Parkville, Melbourne. 
Contact Janet Henstock 
on (03) 699 6222 

Melbourne PC Users Group 
Special Interest Groups 

There are 28 Melbourne PC User 
SIGs currently operating. 

Contact the Melbourne PC Users 
Group SIG on (03) 700 1566 

Sydney PC Users Group 
and WinSIGs 
WinSIG meets on the fourth 
Tuesday of each month at 6pm at 
the Bowlers’ Club of NSW, 

95 York Street, Sydney. 

Contact Chris Virtue on 

(02) 564 1202 or fax (02) 568 2996 

The Sydney PC Users Group 
and SIGs 

Meets on the first Tuesday of each 
month at 6pm at the Bowler’s Club 
of NSW, 95 York Street, Sydney. 
Contact general enquiries 
on (02)313 8021. 

The PC User Group of Logan 

The Group meets at 2pm on the 
first and third Saturday of each 
month at the Kingston School of 
Arts, Mary Street, Kingston. 
Contact Peter Incoll 
on (07) 208 2332 
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Microsoft Developer Microsoft 

Network (MSDN) Money 3.0 

CD-ROM Release 5 



Isaac Asimov’s Microsoft 

The Ultimate Robot Creative Writer 


Microsoft Developer 
Network (MSDN) 
CD-ROM Release 5 

The fifth of the MSDN CD- 
ROM releases is a comprehen¬ 
sive information source for the 
Windows operating system. 

The Developer CD provides 
convenient access to technical 
articles, documentation, and 
information to help solve 
common programming prob¬ 
lems. Containing over 30,000 
pages of technical information 
release 5 includes: 

• technical articles 

• sample applications 

• product documentation 

• Microsoft systems journal 

• design specifications 

• tips and techniques 

• extracts from Microsoft Press 
books 

• Microsoft White Papers 

The Microsoft Developer 
Network CD-ROM Release 
5 is available from the Sales 
Information Centre for $65 
RRP in February. 

Isaac Asimov’s The 
Ultimate Robot 

This award-winning multi- 
media CD-ROM allows users to 
build, animate and print their 
own robots using parts by 
Ralph McQuarrie — the design¬ 
er of the Star Wars robots. 

Once compiled from 
various parts, robots can be 
animated to appear in mini 
movies or even exportable 
screen-savers. 

The Ultimate Robot also 
comes with over one hour of 


robot movies. These include 
robot film clips from movies 
such as Star Wars, and 2001: A 
Space Odyssey, and videos of 
Sci-Fi legend Isaac Asimov 
talking on the subject of robot¬ 
ics in fact and fiction. 

On top of this, The Ultimate 
Robot comes with a collection 
of over 60 of Asimov’s best 
stories and writings about 
robots — and includes a gallery 
of his covers. 

Available for both Windows 
and Macintosh from 
resellers priced $115 RRP in 
February, Academic Edition 
$69 RRP. 

Microsoft Creative 
Writer 

The worlds of writing, 
publishing and printing comes 
alive in Creative Writer. 
Specially designed for children 


aged eight to 14, it encourages 
the art of creative writing by 
letting them have fun while 
they learn. 

The program is built around 
three colourful characters 
living in ‘Imaginopolis’, and 
uses humour, bright dynamic 
graphics, sounds and fascinat¬ 
ing devices to prompt children 
to come up with their own 
ideas for stories, poems, news¬ 
papers, greeting cards and 
banners, and then turn them 
into reality. 

The fun features in creative 
writer include: 

• step by step project help to 
make it easy to create cards, 
banners and newsletters 

• over 100 pieces of clip art 

• story starters to make it fun 
and easy to begin writing a 


now 

story—including the ‘Splot 
Machine’ with over 800 story 
plots 

• a whole house full of events 
and surprises to explore. 

Creative Writer is available 
for both Windows and 
Macintosh platforms 
from resellers in February 
priced $99, Academic 
Edition $99 RRP. 

Microsoft Money 3.0 

Microsoft has released a 
new version of its personal 
finance software for Windows. 
Designed to make all forms of 
finance for home and small 
business easier and quicker, 
Microsoft Money 3.0 allows 
users to track and manage their 
expenses, their savings, bank¬ 
ing and borrowing details. 

In addition, Money 3.0 now 
features planning Wizards. 
These show users how to plan 
and manage their finances, by 
taking them step by step 
through each process — asking 
questions and tailoring the 
operation as they go. 

Through Financial Planning 
Wizards, users can easily 
determine how much they need 
to save for retirement or which 
loan is best for them. Money 3.0 
comes with a total of five new 
Wizards, including: 

• a Loan Calculator 

• Mortgage Planner 

• Savings Calculator 

• Retirement Planner 

• Interest Estimator. 

Microsoft Money 3.0 is 
available from resellers 
in late February, priced 
$59 RRP. 
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Competitive 
Macintosh 
trade-up 
extends to all 
versions of 
ClarisWorks 

Customers who currently own 
any version of ClarisWorks can 
now trade up to Microsoft 
Office for the Macintosh at a 
competitive discount rate. 

Previously, this offer 
extended to owners of any 
competitor’s spreadsheet, word 
processor or business graphics 
package with a recommended 
retail price of over $400. This 
will still hold, with the excep¬ 
tion of owners of ClarisWorks. 

Trading up to Office 3.0 for 
Macintosh costs $546 ($515 for 
Communique members). • 



Congratulations to Julie Johns, 
winner of the Institute of 
Professional Secretaries of 
Australia Member of the Year 
award. Julie is pictured above 
receiving her award along with a 
cheque for $5,000 from Alan 
Bowman, Microsoft Word 
marketing manager. The IPSA 
Member of the Year award 
recognises excellence in the field 
of secretarial skills and the value 
of the secretary in the modern 
workplace. • 



Mr Chris Kelliher has been 



New HotFAX 
lines for 
Melbourne 

Communique members living 
in Melbourne can now call 
their own HotFAX number to 
receive HotFAX information. 

By dialling (03) 414 5280, 
Melbourne-based members 
can access additional infor¬ 
mation on Microsoft prod¬ 
ucts together with the 
Communique Technical 
News — a free monthly 
technical newsletter for 
members. 

Callers to the HotFAX 
service will be greeted by an 
automatic voice response 
service — only touch dial 
phones can be used — and 
asked to dial in their 
Communique number. They 
will then be offered a choice 
of subjects on which they 
would like to receive more 
information, which again they 
choose by dialling. Finally, 
they will be asked for the 
number of their nearest fax 
machine, to where the copy 
will be automatically faxed. 

For members living 
outside of the (03) area, the 
number to dial is 008 065 630. 

An index of the avail¬ 
able HotFAX documents 
can be found on the 
reverse of the flysheet. • 


appointed managing director of 
Microsoft Australia 

According to Daniel Petre, 
director, Asia Pacific region, of 
Microsoft, “Microsoft conduct¬ 
ed an extensive international 
executive search internally and 
externally for a new managing 
director,” he said, “and Mr 
Kelliher was the best candidate 
with excellent qualifications for 
the role.” 

Managing director of 
Microsoft New Zealand since 
1991, Chris Kelliher has been 
responsible for building the 
subsidiary into one of the most 
innovative and successful in the 
world, achieving growth of 
more than 500 per cent over 
two years. 

Daniel Petre said “Kelliher 
brought both a successful track 
record in business management 
and an extensive knowledge of 
Microsoft to the position.” 

Petre adds that owing to a 
close association between 
Microsoft in Australia and New 
Zealand, Kelliher is already well 
known to the executive team in 


Microsoft Australia; this, he 
believes, will provide continuity 
through his previous Microsoft 
experience. 

Before joining Microsoft, 
Kelliher held dual roles as a 
senior sales executive and local 
sales manager of the Computer 
Special Systems Group of 
Digital Equipment Corporation 
in Wellington. 

Chris Kelliher took up his 
position early in the new year. • 



Mr Chris Kelliher 
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Welcome 

Home! 

Over the next twelve months you’ll see a relative 
explosion in the number of products available for 
people in the home — and the emergence of a new 
home-based force, as Australians everywhere take 
modem technology into their everyday lives. 

Microsoft has announced the advent of the 
‘Microsoft Home’ brand. On the surface it’s a logo, 
a device to mark out products which are entirely 
suited to the home user—for adults, for children, 
for families. You may have already seen these 
products before, only now they’re wearing this new 
logo, pictured on page 13. 

But Microsoft Home also marks something of a 
turning point in software history. It signifies a 
commitment by a m^jor software house to design, 
develop, and market computer products specifically 
for users who have hitherto had to search out 
suitable products for themselves. 

Revolution in the home 

Since the advent of the Graphical User Interface, 
using a computer has become more of a mental 
hurdle than a real one. Today, you don’t have to be a 
‘smart computer user’ with a deep understanding of 
the ways of hardware and software. If you can figure 
out how to point and click, you can get a computer 
working in your home. 

The prices of computers are no longer prohibi¬ 
tive. In 1990, a colour 386 PC with 2Mb of RAM and 
MS-DOS and Windows might have cost you around 
$4,000. Today you can buy a 486 PC with 4Mb or 
RAM, CD-ROM player, soundcard, speakers, MS- 
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Cobb Software 
Journal pushes 
the right learning 
button 



Finding out new applications, shortcuts and extra 
tricks with your software program can make your life 
a lot easier, your working day a lot more productive 
and put you in greater control. 

Cobb Software Journals are a range of monthly 
magazines, specific to individual software programs, 
packed with articles to help you find new ways to use 
your software. Microsoft users are well catered for 
with subscriptions in Microsoft Word, Microsoft 
Excel, Microsoft Access, DOS and Windows. 


^ Take a look for yourself, get your 
FREE no obligation copy now! 

□ YES, please send me my free Cobb Software Journal 
so I can learn new ways to use my software. 

I use the following software: 

□ Word □ Excel □ Access 

Other: _ 

Name: Mr/Mrs/Ms _ 


Poliak Partners, Australia’s leading PC training 
organisation, are pleased to be able to bring you these 
informative journals as a complement to our training 
courses and add-in software products. 

For more information on PC training or Add-in 
software products, phone Poliak Partners on 
(02) 262 3777. 



Poliak Partners 

Better trained 


Position: 

Company: 

Address: 


Phone: (. 


_ Postcode: 

Fax: (_)_ 


I am also interested in finding out more about other 
productivity enhancing services of Poliak Partners: 

D Training D Add-ins D Applications Development 


_ Mail to: 
I Fax to: 


Poliak Partners, GPO Box 5010, Sydney NSW 2001 
(02) 262 1082 OR (02) 299 8809 


J 




















DOS 6.0, Windows 3.1 and extra bundled application 
software for $2,700. 

And the prices keep falling. 

There’s little doubt, multimedia is playing a large 
part in drawing people’s interest towards owning 
their own computer. The multimedia market in 
Australia is estimated to be growing at a staggering 
600 per cent per year. Of multimedia PCs sold in the 
next two years, an estimated 60 per cent of them 
will be sold into the home. 

Multimedia titles on CD-ROMs can store tracts 
of text larger than entire encyclopedias, together 
with live action video and real CD sound. Games are 
more realistic than ever before; educational titles 
communicate directly with students of all ages; and 
leisure resource titles make personal information 
enquiry an altogether richer experience. 

All this has amounted to a sudden mushrooming 
of the home user base. According to research, some 
16 per cent of Australian households already have 
a PC. This equates to computers being used in over 
900,000 homes, with another 900,000 households in 
which a member regularly takes a computer home 
from work. Figures suggest over 160,000 households 
plan to purchase one over the coming year. 

It remains now for a reputable supplier to meet 
the home software needs. 

But what exactly do home 
users want? 

Prior to launching Microsoft Home, the 
Microsoft consumer division spent more than 6,000 
hours talking with home users. The research took 
the form of formal focus groups, testing in the 
Microsoft Usability Labs, working with kids and 
teachers in classrooms for an entire school year, and 
even working with families in their homes as they 
used their computers. 

Microsoft wanted to see if their perception of 
computers and computer use was positive — do 
they actually help? Do they achieve what they want? 

The outcome of research repeatedly pointed 
towards more people wanting to transfer technology 
to operate in their home. Although they wanted 
useful tools, they also wanted to eqjoy themselves. 
And they wanted software to last — or more specifi¬ 
cally they wanted a good, long-lasting return on their 
investment. 

Adults wanted to save time on basic household 
management tasks such as tracking finances. They 
were generally aware of the increasing importance 
of educating their kids using computers — not least 


in the ways of using computer technology. 

Today there are over 600 Microsoft staff dedicat¬ 
ed to producing a rapidly expanding number of 
productivity, entertainment, creativity, educational 
and reference products available in 27 languages 
around the world. 

At present there are 30 titles in the Microsoft 
Home range. This is expected to grow to over 100 
during the next 18 months. Essentially it will provide 
home users with a readily-identifiable source of 
appropriate products — products which will be 
worthwhile, easy-to-use, enjoyable and dependable. 

Creating at home 

The speed with which young children adopt new 
technology surprises many of the older generation. 

Computer aided learning is an entirely active 
process which, with careful handling, can provide 
an exciting and ultimately enriching experience for 
younger users. 

Developing software with the right mix of 
challenge and appeal is no mean feat. Tb get it right, 
members of the kids software team at Microsoft 
spent 3,000 hours consulting with 600 hundred 
teachers and academic experts, held more than 60 
focus group sessions with parents and children and 
spent another 1,600 hours over the course of an 
entire school year working with kids in the class¬ 
room to get to grips with exactly what is needed. 

What did Microsoft learn? Children relate to 
software which embodies a special world populated 
with characters they understand and like. They want 
software to have a personality, to have a sense of 
humour, a sense of fun. 

They want some initial help to get started with 
creative ideas and then the freedom to run with their 
own projects. Kids like to emphasise words with 
elements like colour and shape — rather than 
‘italics’ and ‘underline’. Most computer technology is 
also irrelevant to young children — for the moment. 

Microsoft Dinosaurs was one of the first prod¬ 
ucts perfectly suited to the family which particularly 
appealed to younger members: bold, dynamic yet 
criss-crossed with pathways to lead them on an 
adventure of discovery and learning. 

Now we have Creative Writer (reviewed in the 
sidebar) and Fine Artist (to be released next month). 
These latest products have set bold new precedents 
in bringing children together with computers. It 
remains to be seen what exciting output and innovar 
tions children can achieve through such tools. 
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Learning at home 

Microsoft Encarta and Microsoft Bookshelf are 
electronic references packed with text, pictures and 
sound. As easy to use as any book, they incorporate 
Dictionaries, Who’s Who, Roget’s Thesaurus, atlases 
and entire volumes of encyclopedic references. 

The benefits of electronic topic searches and 
instant access to related topics make them signifi¬ 
cantly quicker to use when searching for informa¬ 
tion. 

The New Encarta 1994 edition comes with hours 
of sound, thousands of high-quality photos, interac¬ 
tive animations, videos, charts, maps and an illus¬ 
trated timeline. It has been updated to incorporate 
information on current events, such as the Middle 
East Peace Agreement, together with audio of 
Rabin’s speech and a photo of the historic hand¬ 
shake. 

Thanks to competitive upgrading, users are also 
able to update their resource at a fraction of the cost 
of replacing an entire set of encyclopedias. 

Playing at home 

Recreation is an important element of every¬ 
one’s life. Electronic recreation can help you 
improve hand/eye co-ordination, capitalise on 
competitive energy, and with titles like Microsoft 
Flight Simulator, allow you to experience the excite¬ 
ment of trying the unimaginable. 

Microsoft Flight Simulator 5.0 for MS-DOS 
represents the ultimate version of what is rapidly 
becoming a grand-daddy of the computer gaming 
world. Microsoft Flight Simulator was first intro¬ 
duced in 1982 and today has over one million users 
— one of the best-selling computer games of all 
time. With a series of options of where you want to 
fly, a whole world really is at your fingertips. 

Microsoft Golf and Microsoft Golf Multimedia 
Edition incorporates a bag of completely customis¬ 
able clubs, video tips, customisable courses, players, 
even sounds. And with a whole CD-ROM full of data 
on 22 courses, it too truly amounts to a world of 
experience. 

Now there’s Arcade for the PC — a nice twist on 
the early 1980s arcade phenomenon, recreated 
precisely on your desktop. And this month we see 
one of the most recent recreation releases — Robot 
Animator for the Macintosh complete with video 
recordings of Isaac Asimov talking on Robotics (see 
In the Know listing on page 5). 



Creative Writer and Fine Artist come to town! 

Microsoft products are designed to share the same ‘look and feel’, but the 
latest in its Microsoft Home range are like no products you’ve ever seen before! 

How to describe them? On one hand, Fine Artist and Creative Writer are 
intended to stimulate creative thought in children between the ages of eight and 
14. But on the other, they are brave and bizarre software products which should 
keep children and adults productively delighted for hours. 

MacZee is a ‘Creative Spark’. He's blue and gangly with a seemingly inex¬ 
haustible wardrobe, and a talent for art and creative writing. 

He lives in Imaginopolis, where he has his creative studios — one for 
drawing and painting, the other for writing — and is helped by two talented 
youngsters called Maggie and Max, both willing to pass on some of the tricks of 
the creative trade. 

The programs borrow from the adventure games which are so popular 
among children; here you can explore MacZee’s environment on the screen, 
moving between rooms and interacting with different objects you find inside. 
Click on an object and see how it responds. 

But at the heart of each program 
lies a means to produce something 
tangible while you’re having fun. 

Creative Writer helps 
children come up with 
ideas, get them down on 
screen and put them into 
a published form. Fine 
Artist teaches children how 
to draw, (including perspec¬ 
tive and 3-D), encourages 
them to undertake projects 
and provides them with all the 
tools to create their pictures. 

To give you a clearer idea of 
what’s going on here, let’s take a 
trip with MacZee to Imaginopolis, 
to his house of Creative Writing. 

The first thing you notice 
about these programs is the over¬ 
whelming colour used in the 
screens. They’re vivid and exciting to 
look at, and while the artwork owes 
much to children’s comic books, it 
has an off-beat tone similar to Dr Seuss which appeals to both old and young. 

Once inside the writing studio, you can visit different rooms. Starting from 
the top, there’s the Ideas Workshop. 

Stuck for inspiration for a story or a poem, you can try your hand at the 
Splot Machine. This contraption is a variation on a fruit machine — only it has ; 
fish for a handle and the three reels come up with ideas to fire the imagination! 
The first reel produces a subject, the second produces an action and the third 
produces a place. 

There 

elements. How about these to start a 
- The scared judge 
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- waited impatiently 

- in a toy store with the electricity turned off. 

- The pretty newspaper reporter 

- waved frantically 

- deep within the nuclear reactor. 

If you like a particular sentence, idea or element, you can automatically copy 
them to a notebook, which will also hold pictures from the Picture Window, 
another think tank device which holds a collection of appropriately graphic scenes. 

Move down a level and you come to the Project Room, where young cre¬ 
ators are invited to produce their own newspaper, stickers or cards. 

By clicking on an element (in fact they’re mounted heads on walls) you can 
find yourself sitting at a drafting table with all your tools to hand, loads of help 
from Max and Maggie and a host of templates to show you the sort of things you 
can create. 

Down another level and you come to the writing studio itself. This has to be 
the world’s wildest word processor! 

You’ll find pretty much everything you’d find in an ordinary word processor 
but each tool is represented by a series of large icons which (like everything else 
in the studio) has its own noise. 

On top of this there are small animations 
___ (undo/redo is represented by hatching chicks), reels 
0 f clipart, a small set of graphics tools, special effects 
-rfEiuu’w - buttons (for instance you can make your words 

sparkle), levers, handles, cranks, 
buttons — and there’s even a 
‘joke’ button to provide riddles. 
You simply can’t resist trying 
everything out, and thanks to the help 
from MacZee, Maggie and Max, 
doing so is a relatively simple 
matter. If you make a mistake — 
for instance you try to exit 
without saving — Rex the dog will bark 
at you and prompt you to confirm that 
this is what you wanted to do. 

Wherever a youngster might run into difficulties, perhaps during saving, 
printing or opening a file, the program will help them to solve the problem by 
asking simple questions to find out what they want to do. 

Down another level and you find yourself in the lobby. This is where you can 
choose where you want to go and what you want to do; to the left, you can visit 
the library, where all your files are kept, together with the templates used else¬ 
where in the building. Again, there’s a bunch of characters waiting to offer help at 
every turn. 

There are a huge number of pitfalls associated with producing children’s 
software — the most dangerous of which has to be striking a tone which is seen 
to be condescending. Creative Writer avoids this perfectly, thanks to careful 
scripting, the dynamism of the artwork and ingenious design. It manages to be 
both challenging without being discouraging — and there are always plenty of 
surprises in store. 

Creative Writer is the perfect way to encourage children, not only to seize 
the advantages of computer-based word processing, but also to experience the 
joys of creating their own written work. 




Relaxing at home 

Some people like to relax by indulging in an 
interest or hobby. Titles such as Microsoft 
Multimedia Stravinsky, Multimedia Mozart, Art 
Gallery and Cinemania can indulge respective 
enthusiasts quite literally for days. 

Cinemania 94 has over 19,000 movie reviews in 
addition to 20 full motion video clips and 110 movie 
themes and songs. Art Gallery can take you around 
the National Art Gallery in London; while Microsoft 
Scenes can simply make your computer a nicer 
place to visit! 

Managing at home 

How often do you need to search for a missing 
address? How often do you need to find a calendar 
with this years events — birthdays, anniversaries, 
weddings, theatre nights? How often do you sit 
down to work out when repayments are due, or 
check the interest due on your bank accounts? How 
often have you looked at a cheque stub and puzzled 
over what exactly you spent the money on? 

Microsoft has a number of personal product¬ 
ivity titles to help with the day to day running of 
the household — as much of an enterprise as any 
other! Products like Microsoft Money, Works and 
Publisher are bright, friendly and exceptionally 
easy to use. 

If you’re new to any of the latest versions of 
these products, a series of Wizards will take you 
every step of the way: show you how to do a mail 
merge in Works; take you through working out 
mortgage repayments in Money; walk you through 
designing a newsletter in Publisher. 



Microsoft Home is a significant step forward. 
Not only is it a commitment to providing useful, 
dependable and eryoyable software to home users, 
it is also a step towards a future where the power of 
technology resides in the homes of ordinary people 
everywhere. • 
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Microsoft' Institute 


Authorised Training Centre 
Systems 


Visual Basic 
Training 

Introduction To Visual Basic - 3 Day Course 
Programming In Visual Basic - 5 Day Course 


These courses have been written by Microsoft, the developer of Visual Basic. 
Aspect Computing has been authorised by Microsoft to give these courses, 
guaranteeing you the highest standard in Visual Basic training. 




Want To Learn Some New Tricks? 


Aspect Computing Pty Ltd 

Melbourne (03) 818-0604 

Sydney (02) 957-3188 

Canberra (06) 247-7677 

Adelaide (08) 379-0466 




Newsletters, poems, stories, 
flyers, greeting cards... 
With an increasing number 
of people using packages like 
Microsoft Publisher and 
Word at home, it sometimes 
pays to have an expert by 
your side. 


The Penguin Working Words: 

An Australian Guide to 
Modem English Usage 
Edited by Barrie Hughes 

Here’s a quiz: 

1. When would you use the 
word ‘ability’ as opposed to 
‘capability*? Or would you use 
‘capacity’? 

2. Are you a ready ‘adapter’ or 
‘adaptor’ of technology? 

3. Is ‘them’ a suitable — and 
even desirable — generic alterna¬ 
tive to ‘he’? 

4. In the sentence the house 

_Jack built’, should you 

use ‘which’ or that’? 

Is your life filled with gram¬ 
matical confusion? Dont worry 

— English is a minefield of quirks and petulant rules, some of which seem to 
owe more to the way the wind’s blowing than any form of logic. 

Specifically aimed at English-speaking Australians, Penguin’s Working Words 
clarifies all those language queries you’ve been unable to previously address. 

Working Words does not assume the reader has a solid grammatical foundar 
tion — nor does it assume he or she is familiar with Fowler’s formal, lengthy and 
somewhat out-of-date literary guide. 

It provides quick, practical answers to common problems associated with 
the language. So, to the questions above, you can quickly ascertain the answers: 

1. Ability should be attributed to living things; capability suggests possession 
of as yet unused qualities; capacity suggests the power to experience, produce, 
receive or contain something. 

2. Both or neither same meaning, different spelling. 

3. Politically correct writers would say so. 

4. The authors of Working Words recommends the use of “that’, but admit to 
some contention; here at Communique, the editor reckons “which’, while the 
sub-editor insists neither should be used (ie, “the house Jack built’). Correct or 
not, it caused a vigorous debate in the office... 


Working Words takes into 
account that Australian English 
is a changing language — “the 
product of two centuries in 
which Australians, Aboriginals, 
Anglo-Celtic, European and 
Asian descent have contributed 
words, idioms and nuances of 
meaning to the language”. 

Readers will find an excellent 
mix of usage, including those 
modem influences which keep 
changing our language for better 
or worse — influences like the 
computer industry. 

Penguin has included mqjor 
entries on DTP, layout, page 
design, typography, word pro¬ 
cessing, a set of technical defini¬ 
tions, and even a reference guide 
containing basic computer 
terminology such as PC, laptop, printer, byte, local 
area network and mouse. 

(Note, it’s interesting to see they’ve hedged over 
the issue of how one refers to plural “pointing 
devices”; who else remembers computer journalists 
deliberating over whether to use ‘mice’ or “mouses’?) 

It falls short of a computer dictionary, but it’s 
infinitely more eryoyable. In fact it’s a pity there’s no 
discussion in the Foreword on the way dreadful 
computer words have wormed their way into 
everyday Australian usage. Words like ‘interopera¬ 
ble’, ‘upgradable’ and ‘uninstall’ for instance, all of 
which never fail to set your teeth on edge, but which 
will find their way into next year’s version of 
Working Words — next to contemporary horrors 
like ‘desktopping’ no doubt. 

(Jest lame — as they say in England. 

Working Words 
Publisher: Penguin 

Available from Dymocks, price: $39.95. 
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In this extended Communiqate feature, we look at remote 
computing from two very different perspectives. 

David McGonigal is a travel writer who gets paid for 
being remote — but somehow the ‘computing’part vsing 
telephone lines never quite connects. 

Jon Goodman works for Microsoft. He reckons the 
prospects of being able to connect to your office by satellite 
is just around the comer. We start with Jon Goodman. 


data Now, imagine you lose the connection —just 
like you do on a mobile when you drive through a 
tunnel. That agent acting on your behalf will go out 
and get the mail and bring it back. It knows that you 
will connect up again so holds onto these and waits 
for the connection to come back up. When the 
connection come back up it starts feeding the data 
down the line. 

Say the connection goes down again. The agent 
will be smart enough to know it has already sent the 
first two lines of that data, so it waits before sending 
the rest when the connections comes back up again. 


Bringing home th 


Communique: You’re busy promoting the idea 
that wireless communication is not just about 
‘sending messages’ as we would on a network. 

Goodman: Correct. Basically everybody sees 
wireless communication in terms of messaging, but 
I believe we really need to be talking about wireless 
remote computing. 

Now, this may be grounded in messaging — that 
is, it sends short abbreviated messages—but the 
messages can be commands to cany out normal 
computing processes on the network. 

Say you’re out on the road somewhere and you 
want to look up a part number. With wireless remote 
computing, you have your database application on 
your laptop and you should be able to connect to the 
network to get that data 

Communique: Would your remote computer be 
on-line to your office network, talking just like a 
person on a mobile dialling into the exchange? 

Goodman: No, we’re creating the concept of 
virtual wireless connections. 

Communique: Which means? 

Goodman: We envisage having an intelligent 
software agent sitting on your office network which 
takes the calls from the wireless remote computer 
and then acts on your behalf. 

Say you dial into the network, and send a short 
blurb that instructs the computer to fetch some 


Jon Goodman is 
the group product 
manager for the 
Connectivity Business 
Unit at Microsoft’s 
Workgroup Division 
in Seattle. His involve¬ 
ment with the messag¬ 
ing industry stretches 
back over 
a whole range of 
messaging products: 
he worked with 
Western Union during 
the introduction of 
Easylink; he spent a 
time as product 
manager for electronic 
mail with Da Vinci; 
then three years 
as the PC and LAN 
product manager with 
US carrier MCI Mail. 


Communique: How would you see that operat¬ 
ing in terms of other sorts of computing? 

Goodman: If you use this paradigm of an intelli¬ 
gent network process, a 
surrogate process on the network, then you can 
establish a RAS (Remote Access Service) connec¬ 
tion wirelessly. 

So now I could, in theory, route electronic forms 
wirelessly, I could query databases wirelessly, I 
could move around different folders looking for 
documents that I need to download — all wirelessly. 

Communique: So what’s the limit on the volume 
of data you can move along the wireless connec¬ 
tion? What sort of speeds are we looking at? 

Goodman: I can’t answer that. This is all in a 
conceptual stage. 

Because of bandwidth limitations, wireless 
connection is never going to match a normal RAS- 
lype connection over a phone line. You’re not going 
to want to routinely download 100Kb files. 

However, if you were in a really remote area and 
you needed that file, you could set the system to 
download over a couple of hours at night when you 
weren’t using the system for other jobs. The data 
packets would just chunk away overnight, taking 
signals back and fore from the satellite to your 
laptop. 

For the two way paging, which is going to 
become available in the US next year, you’re looking 
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at 2,400 bits per second. However, there’s already 
another wireless environment which is being investi¬ 
gated by a company in the US and this is delivering 
wireless speeds up to 77,000 bits per second! 

So the wireless spectrum is anywhere in that 
range, with speed of retrieval relative to the 
speed and bandwidth over which you’re 
broadcasting. 

The question is, what 
wireless medium are you 
using? Is it cellular, is 
it paging, or is it 


radio packet? Not all these will be available every¬ 
where. The two being offered in Australia now 
Telecom’s DataTAC network from Motorola and the 
Bell South Mobile Data Mobitex network from 
Ericsson. 

Communique: How does the software producer 
cope with all these varieties of speeds and differ¬ 
ent sorts of transmission? How does someone 
write software which deals with everything from 
2,400 bits per second up to 77,000 bits per 
second? 

Goodman: You can’t do it. Software suppliers are 
not necessarily communications experts and a mass 
producer of software like Microsoft can’t write to 19 
different interfaces. It’s too much code to support 
within one software package. 

It’s one of the reasons why I believe wireless will 
have slower adoption. 

The wireless industry needs to start to define a 
common communications interface or communica¬ 
tions API so software developers don’t have to 
worry about the speeds and the different transports. 

That’s what happened with the Hayes command 
set. It provided a simple uniform way for fax modem 
programs to interact with different types and speeds 
of transmission. 


Communique: So are you saying it’s the communications industry’s respon¬ 
sibility to set up the API (Applications Programming Interface) to make it 
possible to write the software? 

Goodman: The best thing that can happen is for the wireless providers and the 
modem manufacturers and the software industry to work together to develop 
this common interface. 

Communique: Do you see any signs of that happening? 

Goodman: The carriers themselves are recognising they’re in something of a 
dilemma They’ve got the technology but they don’t have the mass applications 
running to utilise their network. They need and they want to drive the revenue, 
but they realise the software industry is hampered if they’ve got to support these 
multiple interfaces. 

In recent conversations with a couple of the carriers, they’ve said they’re 
trying to work together to come to some sort of agreement. But I think the users 
and the software industry need to keep on pressing the carriers to work together 
and to work with us to create this standard API. 

Communique: Can two-way paging act as a stop-gap solution for some of 
these communication needs? 

Goodman: It offers some possibilities for remote wireless computing using 
very short transactions. For instance, you could have an interactive service set 
up at headquarters which remote users could respond to with “yes’ or ‘no’ 
answers. 

Two-way paging limits you to between 80 and 240 characters but it’s still a 
fair amount if you want to make a quick query on something. 

Pager technology can be built into a laptop or a hand held device. They’re 
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Bits per second: 

speed at which data is 
transferred along a line 
of communication 

Bandwidth: capacity of 
the communications 
channel 

Hayes command set: 
standardised set of 
commands which 
control how modems 
communicate 

Radio packet: informa¬ 
tion sent in a packet via 
a radio network 

Remote Access 
Service (RAS): 
software on a network 
which allows a user to 
connect with network 
resources over a tele¬ 
phone line. Currently a 
RAS connection gives 
you full access to a 
Microsoft LAN Manager 
or Windows NT 
Advanced Server 
network over a phone 
line. 

Two-way paging: 

portable device by 
which people can 
receive and transmit 
simple messages over a 
wireless network this 
extended Communiqate 
feature, we look at 
remote computing from 
two very different 
perspectives. 


building it into telephones now. When you start 
introducing the handheld devices, you have the 
ability to do much more than you can with a pager 
which has only a couple of up/down buttons. 

Communique: How genuinely widespread is the 
appeal of wireless computing? Or is it a case of 
the people who are driving the technology will be 
the ones who will really benefit the most? 

Goodman: Right now the hardware is expensive 
for wireless computing, the software is expensive 
and the service is expensive. It’s going to have to 
meet needs which will justify the price. 

But the same happened with the cellular phone. 
Six months ago I wouldn’t even have thought about 
getting a cellular phone in the US. But right now, if 
you sign a one year contract to use the service and 
spend US$30 per month, the carrier will give you the 
phone. All of a sudden the price point is right It 



becomes a no-brainer for me to have a mobile phone. 


When the cellular phones first came out they 
were US$3,000 a piece and they were big. Now you 
have the flip phones that slip into your pocket for 
the price of using the service only. 

I think the same thing will happen with wireless 
computing. You don’t have to be a long way from 
your office or home base to find wireless useful. 

There’s a whole host of applications which are 
actually driven by remote field or sales people who 
are currently disconnected. Think of the people who 
go out and check the electric meters and the gas 
meters. Soon, companies will use the technology to 
make those field forces more productive. 


But you’re absolutely right in that all the people 
writing about it, the people playing with it and 
developing it, are all the people who would want to 
use it from a personal standpoint 

The true applications haven’t hit in a big way yet 

Communique: What about Microsoft’s involve¬ 
ment here. You’re producing Microsoft Mail 
Remote but what else is in the pipeline? 

Goodman: Microsoft at Work for handhelds has 
already been announced in the US. 

Within Microsoft, there are number of groups 
looking at wireless possibilities. It’s being looked at 
from an applications level, it’s being looked at from 
an operations level and it’s being looked at from an 
operating system level. It’s also being looked at from 
a mobile devices perspective. 

We’re in a process of working with the market 
and working with the carriers to come to an under¬ 
standing of where things should be. It’s so early in 
the game that we’re trying to become very educated 
on the whole wireless spectrum so Microsoft can 
end up creating the best environment for customers. 

Communique: Can you paint us a picture of 
what it’s going to look like in five years time? 

Goodman: In five years time you’ll see a standard 
interface which software producers can write to. 

I think there will be an intelligent process in 
place on the network so you can take advantage of 
the wireless environment without worrying about 
the problems in the wireless transmission. 

I think you’ll see wireless computing being 
utilised for a whole range of applications. These will 
incorporate wireless as part of a much wider appli¬ 
cation so the whole thing is much more integrated 
into mainstream computing than it is now. 

A good example of a wireless application would 
be a distribution company which dynamically routes 
its delivery vehicles around traffic hold-ups for urgent 
deliveries and pick up®. For this application you 
combine global positioning system (GPS) technol¬ 
ogy with wireless messaging and intelligent agents 
back on the network with a database application. 

The agents know where the vehicle is, know 
where it’s going and are tied to a database which 
keeps track of the location of delivery items through 
a barcode system. This allows you to adjust the 
route to better serve the customer. 

So wireless really becomes a component of 
mainstream computing. • 
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End-User (Two Days) 

For business professionals who want to master the interactive features of FoxPro - without 
programming. Students will use FoxPro’s menu-driven tools for managing data, building reports, 
and creating menus and screens. Topics include: 


• FoxPro Interface: Menus & Accessories 
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• Building and Maintaining Databases 


• Report Writing 

• Relational Query by Example (RQBE) 

• Menu Builder and Screen Builder. 
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depth review of FoxPro tools and programming features. As part of this course, students will 
develop a live application from start to finish, designing and building the application using FoxPro’s 
tools and techniques. Topics include: 


• System Design and Programming Techniques 

• FoxPro Development Commands and 
Functions 

• Data Entry Screen Techniques 

• Popup Menus and Pick Lists 


• Report Writing and Relational Query by 
Example (RQBE) 

• Menu Builder and Screen Builder 

• Multi-User Programming Techniques 


Dev. Advanced / Power Tools (Three Days) 

For experienced FoxPro developers, this course focuses on optimising application performance and 
creating state-of-the-art application interfaces using FoxPro Power Tools, instruction is case- 
oriented, with the emphasis on advanced application development techniques, coupled with 
walkthroughs of programming solutions. Topics include: 


• Data Dictionary Development 

• Approaches for Implementing System 
Security 

• Error Trapping and Debugging 


• Object-Oriented Coding Approaches 

• Event-Driven Programming Techniques 

• Advanced Interface and Screen Design 

• Building and Managing Projects 


You will receive a course manual, an exercise disk, and free telephone support for 90 days. 


Scheduled classes in Sydney & Melbourne 
and on site training Australia wide. 


Call and ask for our FoxPro training 
brochure, timetable and full course agenda. 


Talsoft 


a division of Tal Communications Pty Ltd, 

789 Botany Rd, Rosebery NSW 2018. PO Box 405, Rosebery NSW 2018. 
Telephone: (02) 317 4404. Fax: (02) 669 6864. BBS: (02) 669 5219 
N.B. All courses are structured to comply with terms of the Training Guarantee (Administration) Act 1990. 
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The term ‘computing on the fly’ was perhaps made for 
David McGonigal. Commissioned by the likes of The Age, 
The Sun Herald, Gourmet Traveller and the Insight 
Guides, McGonigal jets off to far flung places where he 
samples cuisine, culture and local charm and writes 
about them. 

He’s also a portable user, or more specifically a portable 
Macintosh user. It’s easy to imagine him high on the 
flanks of the Himalayas, his computer on his lap, keying 
in his report and modeming it back to his Editor in 
Sydney... 

But is this the reality? As far as David McGonigal is 
concerned, the portable computing revolution hasn’t 
happened yet. 


Communique: You describe yourself as a travel writer and photographer. 
You’ve also called yourself something of a Macintosh evangelist. 

McGonigal: I use nothing but Macintoshes. I’ve got a Mac ESI with an A4 
monitor at home, on the road it’s a Mac 180C PowerBook with an active matrix 
colour screen and there’s an old SE at home in case there’s an accident! 

As far as I’m concerned, Apple’s got it right You plug it in, and it’ll work 
immediately. It’s all intuitive. On compatibilily, you buy a product for the Mac 
and it works. My wife, who’s a scientist, had never used a Mac before her labora¬ 
tory bought one, so I showed her where the switch was and said “come and see 
me if you have any questions.” She switched it on and sure enough, she never 
had to ask. 

I live in front of a computer, yet if you gave me a DOS machine without 
Windows, I couldn’t make it run. I wouldn’t have a clue. 


Communique: To what extent do you use computers and word 
processing in your work as a journalist? 


McGonigal: I’m completely reliant on computer technology. If I couldn’t 
get upgrades for either Apple or Microsoft products, then it would be the 
end of life as I know it! I couldn’t survive as a travel writer if I was still typing 
stories onto paper. I could probably travel lighter, but I couldn’t produce the 
volume of words or the quality of writing. 

The problem with the clean sheet in the typewriter is that you know you 
could start typing King Lear, but it’s still blank. It’s a mental hurdle. With a com¬ 
puter you can just start writing — notes, ideas, lines, anything. A large part of the 
increase in productivity through technology is eliminating the pristine sheet of 
paper which you don’t want to mess up! 

I think it was Oscar Wilde who said writing is all about putting words on 
paper and then moving them around — and he said it’s the moving them around 






which makes you a writer. Computers give you infinite flexibility to do that. You 
produce a working copy, leave it overnight, come back the next day, look 
through it and amend, spellcheck for littorals, then do a final tweak. That’s four 
drafts. As a freelance, and at freelance rates, I couldn’t afford to do that if I had 
to redraft on a typewriter. 

For me, one of the most bizarre uses of modem technology happened one 
summer when I had to write about the Barrier Reef for the Insight Guides. 

My wife is Canadian, and we were spending that same summer over in 
Canada, so I took everything with me to a little log cabin midway between 
Vancouver and the Rockies. This was a place where only five years ago 
there wasn’t even a phone. 

Anyway, I set up a Mac on the kitchen table, borrowed a guy’s 300 
baud modem and his version of Works 1.0, wrote the book and 
modemed the whole lot from the kitchen table back to Australia to 
a friend’s office. There, it was picked up by courier and taken 
straight to the sub-editior. 



A V 


In 1980 none of it existed—the phone, the computer, the 
program. Ten years later, it all happened so smoothly. It struck 
me how far the technology had come in such a short space of 
time. It would have taken months by courier and mail. 

Communique: You’ve said you use Word 5.0 more than any 
other program on your system. Exactly how much work is that? 

McGonigal: In one year I might write some 80 articles and two 
rr three books. I boot up Word 5.0 first thing in the morning, then it’s running 
until about 10pm. Ninety-five per cent of my work is done on Word. 

I can’t think of a single person I know who uses a Mac, who doesn’t work in 
Word. Until recently, one of my colleagues was using a Mac Plus which has about 
128K of memory. He’s using Word 2.0,1 think, which fits into about 60k! He was 
using it with System 2 up until last year and was doing fine! 


Communique: What features do you find yourself using the most? 

McGonigal: The spellcheck, with custom dictionary; mainly to pick up the 
littorals which you tend to miss. I also use the drag and drop feature, where you 
highlight a paragraph or word and drag it to a new place. I only found it recently, 
but now I’m using it more and more. 


Communique: Anything you don’t like about Word 5.0? 

McGonigal: If you do bold underline, the underline never reaches the end of 
the last word. Don’t ask me why, but it never reaches! 

And SmartQuotes. Why can’t you convert SmartQuotes through to ASCII? 
[SmartQuotes automatically place 6s and 9s or 66s and 99s at the beginnning and 
ends of quotes] Sometimes, during translation, they’d appear as letters and 
actually change a word’s meaning. SmartQuotes became the bane of my life, so I 
stopped using them. 


Communique: As a travel writer, portable 
computing must have opened up whole new 
opportuntities for you to be productive while 
you’re away from home. 

McGonigal: When you tell people you’re a travel 
journalist, they immediately picture you writing 
while you’re on the road. 

But it doesn’t really happen because you don’t 
get the time you need to write. I was in Hawaii for 
two weeks last year and I never once put a pair of 
swimmers oa You wander past pools and beaches, 
but if there’s a travel writer in town, everyone wants 
to show you their hotel, everyone wants to show 
you their attraction. 

As for using a portable computer ‘on the road’, 
I’d say about 20 per cent of the journos I travel with 


AILS 


have laptops with them. Normally, they do a story or 
two at home every day, but on the road they might 
do one a week. 

I probably take it with me about 30 per cent of 
the time Fm away. Computing is still not convenient 
enough. 

Communique: Where does the inconvenience 
come in? Surely a portable computer is an ideal 
companion to have on a long plane journey? 

McGonigal: Well, you’re not talking about using it 
on the long haul from London to Sydney — you’ve 
got about an hour and a half of battery life with the 
180C, especially with the active matrix screen. 

Of course, you can go armed with spare batter¬ 
ies, but it’s getting more complex to work out when 
and where you can use them. Most airlines won’t 
allow you to use cellular phones or computers 
during take off or landing. You keep hearing the 
apocryphal horror stories about them confusing 
navigation equipment. 

There’s also weight to consider. Fm carrying 10 
kilo’s of camera equipment, minimum, so I end with 
all those dilemmas: which goes in the hold, which 
stays in the cabin — the computer or the camera? 
Which goes through the X-ray machines at customs 
—the floppies or the film? And what comes out the 
other end? 

It all becomes a monumental juggle. 
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David McGonigal 
completed a legal 
degree, but left a job in 
legal insurance to spend 
four years circumnavi¬ 
gating the globe by 
motorcycle. He man¬ 
aged to sell stories as 
he went to supplement 
his expenses, and on 
returning to Australia 
secured a job writing 
for Choice magazine. 
Still smitten by the lure 
of foreign places, he 
became marketing 
manager for the 
Australian Himalayan 
Expeditions adventure 
travel company. 

Today he works as a 
full-time freelance 
writer and photograph¬ 
er for the publishers of 
the Insight Guide series, 
Fodors and the 
Australian Geographic 
travel guides; in addition 
he writes for both 
newspapers and maga¬ 
zines, including the 
Australian Newspaper, 
The Age, The Sydney 
Morning Herald and 
Cosmopolitan. He is 
also the president of the 
Travel Writer’s 
Association. 

He says he spends 
about five months of 
every year overseas, but 
“two weeks is a really 
long trip.” From July to 
December 1993, his 
travel itinerary included 
visiting: 

• the Nullabor to 
participate in black- 
water rafting 

• Mount Hagan in 
Papua New Guinea 

• the Shetland Isles in 
the North of Scotland 

• Bali for the Ansett 
inaugural flight to Bali 

• Vanuatu 

• Japan 


Communique: So what happened to the image 
of the hack in the hotel faxing or modeming his 
copy straight to the news room? 

McGonigal: There are simple communications 
problems where you can’t get the stories back. 

In some overseas hotel systems, for instance, 
when you dial directly to Australia, the hotel operar 
tor cuts in to check whether you really do want to 
dial Australia So, if you’re modeming, the line drops 
out and you’re back to square one. 

In ACP [Australia Consolidated Press] they have 
an in-house modem system where you can dial in 
and file your copy. A screen comes up and asks you 
to fill in your details, your name, article title, date, 
and then it asks you to press Return. Unfortunately 
the Return key on the Macintosh works on a differ¬ 
ent code — so I’m sitting there pressing away on 
Return and getting nowhere! 

Communique: Do publishers use the Iates$gt20$ 
computer technology? 

McGonigal: Some of them are really on top of it, 
but you’d be surprised by the nurpber of publishers 
who say “Oh, we can’t possibly do that!” when you 
ask to send them some copy by Modem. Most of : 

them now accept disks,, but eyen today I try and _.. 
send stuff off and they say, “couM you send us hard s 
copy instead?” I ask “why? Whyflb you want to key f 
it all in again?” 

They simply haven’t adopted. 1&icomputer 
industry assumes everyone underetan& about 
technology, but it hasn’t a clue about ho\Vij|uprant 
some people are. I work for a publisher in New York 
who insists corrections are done with an HB pencil, f 

The idea of global electronic communications is 
at present pure fantasy. 


was, sitting in his little tin shack, firing his data into 
the Mac, and sending it back to the head office, 
which I believe was the Smithsonian Institute. 

I’ve had an article turned around in 20 minutes. 
A newspaper rang up and said “we’ve had an advert 
fall out, can you write an article for us about skiing, 
of about 500 words?” Fortunately, I had another 
article on hand so I made a few calls to bring it up to 
date, and modemed it off. 

Twenty minutes later it was in their system. 
That’s modeming at its best. But that’s from an office 
where it has taken time to set up the system. 

Wherever you are in the world, if you can set up 
your system as well as your office, then you can 
make it happen, but it takes time. Even on the 180C, 
I you can use any voltage input, but you have the 
t lumpy power unit on the plug, so if you have a 
power point on a skirting board you can’t use it. 

The generation when portable computing comes 
of agpRtajbe when there’s no set up time. 

Communique.- So do you have a wish-list? 

McGonigal: Longer battery life and an intuitive 
modem program would be a start. Modem programs 
| seem to be so complicated, particularly to someone 
who doesn’t care about formatting, who just wants 
to get text across. : 

But ultimately, the ideal computer will be the 
one which acts 0 a cellular phone and has a modem 
link — so youpress say, F7, and it puts you in direct 
contact \gth home. But it’s got to be something 
universal — digital or analogue, who cares — it’s got 
to be able to reach home, and home has got to be 
able to reach you, automatically through call diver¬ 
sion, wherever you are, in Delhi, Venice or London. 


Communique: But how about the success of 
your operation in the log cabin? 

McGonigal: I set up my office in the cabin, to be 
completely compatible with my base in Sydney. 

I had the remote computer set up exactly how it had 
to be to link with my friend’s in Australia 

Of course, you can dial straight in from remote 
places, and it is getting better. In the States, for 
instance, you can find executive lounges, like the 
Continental executive lounge in Honolulu, where all 
the phones have modem links in the side of their 
phones, so you can plug straight into the system. 

I was in Zimbabwe in Hwange national park and 
met a guy who was studying wild dog populations 
— he was tracking them with radios. And there he 


Communique: Throughout your travels, which 
countries do you notice as being especially 
advanced in their day to day use of computers? 

McGonigal: We lose track of just how advanced in 
our use of technology we are here in Australia 
I’m perpetually amazed at how on top of it we are. I 
used to work for Choice magazine, and I know a lot 
of overseas companies who used Australia as a test 
market — whether it was fax machines, VCRs, 
computers whatever — because Australia had the 
highest acceptance of new technology. 

So the idea that Australia is stuck on the other 
side of the world in a little vacuum doesn’t always 
ring true. We’re about two years ahead of every¬ 
where else. • 
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Come and see how easy it is 
to work in the new Office 



You will by now have heard of The Microsoft 
Office. You will probably have heard how The 
Office is the best of Microsoft applications, 
how each product works seamlessly with one 
another and how it represents an opportunity 
to meet all your needs in one package. 

But now’s your chance to see how 
The Office can answer the needs of 
your business, your organisation, 
your enterprise. The Office is about 
making it easier — and The 
Office Roadshow is about 
showing you just how easy it is. 

Over the month of February, 
a team of Microsoft presenters 
will be touring Australia to demon¬ 
strate The Office products — Office 
4.0 and Office Professional 4.0. 

They will be holding seminars to show 
how Word 6.0, Excel 6.0, PowerPoint 4.0, 

Access 2.0 and a Mail Client Licence can all 
together as one product. 

They will be demonstrating the latest Object 
Linking and Embedding technology that makes 


sharing text, data and graphics between applications 


They will be illustrating how new IntelliSense 
can make you and/or your employees more 
productive by making tough jobs easy and easy 
jobs automatic. 

They will be using the Wizards to show 
you just how easy it can be to use fea¬ 
tures you might otherwise have 
chosen not to use. 

Attending The Office Roadshow 
near you is FREE of charge, 
but please note places are 
limited so call early to avoid 
disappointment. 

Reserve your seat now by 
calling (02) 906 9600, or fill in the 
coupon and mail it to the address 
detailed below. 

Alternatively, you can fax it direct to 
(02)9064638. 

If you do not wish to cut your copy of 
Communique, please feel free to photocopy before 
mailing/faxing. 


Fax, phone or mail us today to reserve your seat at The Microsoft Office Roadshow. 

Mr □ Mrs □ Ms □ Miss □ Other_ Please tick which session you would like to attend. 


Surname_ 

Given Name_ 

Title_ 

Company_ 

Street _ 

Suburb_ 

State_ Postcode _ 

Phone ( ) _ Fax( ) 

Reply Paid 0136 
Microsoft Office Roadshow ’94 
PO Box 977, Brookvale NSW 2100 
Fax: (02) 906 4638 Phone: (02) 906 9600 


Brisbane: The Feb 15 
Concert Halt The Performing Arts 
Complex, Melbourne Street 

□ 10.00am- 11.30am 

□ 2.00pm- 3.30pm 

Canberra: Thur Feb 17 
Royal Theatre, National Convention 
Centre, 31 Constitution Avenue 

□ 10.00am - 11.30am 

□ 2.00pm- 3.30pm 

Melbourne: Tue Feb 22 

John Batman Theatre, World Congress 
Centre, Cnr Spencer & Flinders Streets 

□ 10.00am-11.30am 

□ 2.00pm- 3.30pm 

□ 5.30pm- 7.00pm 


Sydney: Thur Feb 24 
Auditorium, Wesley Centre, 

220 Pitt Street 

□ 10.00am - 11.30am 

□ 2.00pm- 3.30pm 

□ 5.30pm- 7.00pm 

Perth: Hie Marl 
Grand Ballroom, Hyatt Regency, 
99 Adelaide Tterrace 

□ 10.00am-11.30am 

□ 2.00pm- 3.30pm 

Adelaide: Thur Mar 3 
Ballroom, Adelaide Hilton Hotel, 
233 Victoria Square 

□ 10.00am- U.30am 

□ 2.00pm- 3.30pm 
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COMMUNIQUE 


Much of the future of technology rests in the hands 
of software developers — the people who innovate 
to provide computer solutions, applications and 
entirely new products. 

But theirs is a discipline where the amount 
of information, the array of options 
and alternatives, can be over¬ 
whelming. 


Microsoft’s 
TedvEd 
conferences are 
always popular — 
Tech'Ed 93 in the US 
was completely sold out 
— so you should ensure 
early registration. 

If, however, you register 



In a bid to “provide a 
way through’, Tech*Ed 
was first started in the 
US — to allow like- 
minded parties to 
converge in one 
place, pool their 
knowledge, and 
access the 
knowledge of 
experts. Tech*Ed 
quickly estab¬ 
lished itself as a 
unique and excep¬ 
tional resource. 
Tech*Ed 94 is the 
first broad-based techni¬ 
cal information conference 
on Microsoft products to be 
held in this region. It runs from May 
9 through to May U, 1994 in Sydney. 

The emphasis is on ‘how to’ — how to make the 
most of a certain tool, how to design an attractive 
interface menu, how to tackle bugs in code; how to 
manage systems effectively, how to integrate prod¬ 
ucts and to how to plan strategies. And to fill in the 
details, the Tech*Ed 94 conference has over 50 
different technical sessions happening over the 
three days. Each of these is presented by an expert 
in the area covered by the session, some of whom 
are being specially flown over from the US. 

These experts will not only be passing on 
information relevant to developers, they will also be 
encouraging questions and most importantly, 
discussion. These are fields where anyone with 
experience has something to contribute — 
and the sharing of experience and informa¬ 
tion is the key to greater productivity. 

So will Tech*Ed be too technical for 
you? Microsoft has provided the follow¬ 
ing list as a guide to who can benefit 
the most from attending Tech*Ed 94. 

The conference is aimed at comput¬ 


er professionals who: 

1 Design or implement client-server solutions using 
one or more Microsoft products. 

2 Support or train users of Microsoft products. 

3 Use development tools for the Windows and 
Windows NT operating systems and want to see 
what’s coming for the next generation of Windows 
code-named Chicago. 

4 Create solutions using Microsoft Excel, Microsoft 
Word, Microsoft Project, or other Microsoft 
applications. 

5 Manage a technical team. 

6 Use the Microsoft Visual Basic programming 
system, Visual Basic Applications Edition, or the 
Visual C++ development system. 

7 Integrate Microsoft products in multivendor 


The price of entry 
to Tech'Ed is $ 1,195. This covers 
all sessions, lunch, morning and after¬ 
noon tea and entry to a solutions challenge. 
All attendees will receive a Microsoft 
conference pack containing Microsoft software 
products, absolutely free! 

There is also a special Early Bird registration 
discount. Anyone who registers before February 
28, 1994 will receive $200 off the entry price to 
Tech'Ed 94. 

For further information about Tech'Ed 94 
together with registration details please access 
the HotFAX on 008 065 630; alternatively 
contact the Tech'Ed line on 
(02) 357 3177. 


8 Create workgroup computing solutions using 
Microsoft Windows for Workgroups, MAPI, Mail, 
or the Microsoft at Work software architecture. 

9 Use the Microsoft Access* FoxPro, or SQL Server 
databases to deliver solutions. 

If you fall into any of these categories you 
should make sure that you reserve a seat now. 

In addition to providing information about its 
programs and technical resources for developers, 
Microsoft is setting up an area the company is 
calling “Just ask Microsoft”. Here you’ll be able talk 
directly to Microsoft experts about technical infor¬ 
mation and product-related topics. 

On top of all this there are two other Attractions. 
You can take part in the Tech* Ed Attendee Solutions 
Challenge and demonstrate your Microsoft soft¬ 
ware-based business solutions. The winner could 
find him or herself heading off to the US to partici¬ 
pate in the Solutions Challenge, with Microsoft, at 
the May Comdex! 

lb enter you need to be a Tech'Ed attendee and 
have a solution which is commercial, solves a particu¬ 
lar business need, combines multiple products and 
contains at least one Microsoft solution product 

Finally you can take the Microsoft Certified 

Professional Exam for half price. As you may be 
aware, qualifications are increasingly impor¬ 
tant in the software employment stakes. The 
MCP qualification is becoming recognised 
, as one of the key qualifications for sys- 
\ terns integrators, systems developers and 
others working with the new style 
client/server solutions companies are 
demanding today. 
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Sue Dyson 
and 

Roger McShane 


Outlining 
in Excel 


Outlining is one of the hidden 
treasures of many Microsoft 
applications. In Word for 
Windows and Word for 
Macintosh, you can use the 
outlining feature to promote 
and demote headings, to move 
a section of a document and to 
create a table of contents. 

In Microsoft Project for 
Wmdows and Project for 
Macintosh, you can use outlin¬ 
ing to demote tasks and hence 
create summary tasks. You can 
then ‘roll up’ costs and work 
completed to these summary 
tasks. You can hide the detail 
tasks so that you can just see 
the major parts of your project 
or you can expand an individual 
summary task to view it in 
more detail. 

There is also an outline 
feature in Excel. You can use it 
in the same way to hide detail 
which is unnecessary or to 
inspect a sheet in detail if 
required. 

The following tutorial will 
get you started with outlining 
and show some of the uses for 
the feature. You’ll then be able 
to think of your own applica¬ 
tions for this powerful, yet 
underused, concept 


You’re going to create a 
spreadsheet for an exporter 
who sells salmon, abalone and 
scallops. She has divided her 
business into three regions, 
North, South and East. 

D Start Excel 4.0 for Wmdows or 
Excel 4.0 for Macintosh, 
o Create the spreadsheet shown 
in Figure 1. If you need some 
hints on how to create the data 
quickly, follow the instructions 


in the next section. These 
instructions also include a 
variety of extra hints. 

Note: Make sure you enter 
the data in exactly the same 
cells as those shown, otherwise 
the instructions will not make 
any sense. 

Note: If you’re using a 
Macintosh, wherever you’re 
asked to press Enter press 
Return instead. 



FIGURE I 
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CREATING THE SPREADSHEET 

B Click in cell D2 and type Sales 
Figures 1993. 

El With the cell cursor still in D2, 
choose Font from the Format 
menu. Choose a font such as 
Arial or Helvetica and then 
select Bold. Choose OK 
Click in C4 and type January. 
With the cursor still in C4 move 
the mouse pointer over the Fill 
Handle in the bottom left 
comer of the cell cursor. 

The shape of the mouse 
pointer should change to a 
small plus sign. 

El Hold the mouse button down 
and drag the Fill Handle across 
until the outline covers cell H4. 

D Let go of the mouse button. The 
range is filled with the first six 
months of the year! 

El Now move the cell cursor to 14 
and type Total. 

El Move the cell cursor to A4 and 
type Region. 

ED] Type East in A5, Salmon in B6, 
Abalone in B7 and Scallops in 
B8. 

E3 T^pe North in A9 and South in 
A13. 

You’re now going to copy 
the three product names. 

EQ To do this highlight the range 
B6:B8. 

EQ Move the mouse pointer onto 
the edge of the highlighted area 
(not on the Fill Handle). 

The mouse pointer should 
change shape to an arrow. 

EQ Hold down the CTRL (COM¬ 
MAND on the Macintosh) key 
and you’ll notice a small plus 
sign appear next to the mouse 
pointer. 

EQ Drag down until the outline 
covers the range B10:B12. 

Notice you’ve made a copy 
of the data. 


EQ Repeat this process to copy the 
same data to B14:B16. 

EQ Click on A4, hold down the 
CTRL key (COMMAND on the 
Macintosh) then click on A17. 

Both cells are selected. 
Holding down this key while 
you click on other cells, or drag 
over cells, allows you to select 
cells which are not next to each 
other. 

EQ Click on the Italics button on 
the toolbar. 

The text in both cells is 
italicised. 

EQ Now enter the data shown in 
Figure 1 into the cells C6:H8, 
C10:H12 and C14:H16. 

Hint: If you highlight C6:H8 
before you enter any data, then 
each time you type a value and 
press Enter, the cell cursor will 
automatically move to the next 
cell in the highlighted range. 

This speeds up the process of 
data entry considerably. 

EQ You’re now going to create the 
sub-totals for each region above 
the data for the region. 

El Click in C5. 

Eaiype: 

=SUM(C6:C8) 

then press Enter. The value 81 
should appear in the cell 

El With the cell cursor in C5, click 
on the Fill Handle and drag to 
H5. 

The sum appears in each 
cell. You should see the values 
81,89,81,78,59 and 52 in the 
range C5:H5. 

EQ With the range C5:H5 still 
highlighted, move the pointer 
onto the edge of the selection, 
hold down CTRL (COMMAND 
on the Macintosh) and drag so 
the outline sits in the range 
C9:H9. When you release the 
mouse button, the totals for the 
Northern region appear. 


EQ Repeat this process to copy the 
totals down to the range 
C13:H13. 

DISPLAYING THE UTILITY 
TOOLBAR 

You’re about to create an 
outline. It’s easier to operate 
with outlines if the Utility 
toolbar is displayed. 

EQ From the Options menu, 
choose Toolbars. 

EQ Click once on Utility in the list 
displayed. 

El If the top button in the window 
has the word Show displayed, 
click on it to display the Utility 
toolbar. 

If it has the word Hide, it 
means the Utility toolbar is 
already displayed. 

You should now be able to 
see the four buttons which are 
used for outlining. 

(See Figure 2): 



FIGURE 2 

The arrow button facing to 
the left is called the Promote 
button and the one facing to the 
right is called the Demote 
button. 
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CREATING AN OUTLINE 

If you now want to create a 
grand total in the bottom row, 
you cannot highlight all the 
cells because there are sub¬ 
totals in the column. This is 
very common in spreadsheets. 
One way is to select only the 
cells you want by holding down 
the CTRL or COMMAND keys. 
But a more useful technique is 
to use outlining. 

El Click on the row button (it is on 
the left of the sheet) for row 6 
and drag down to row 8. 

Rows 6 to 8 should now be 
highlighted. 

El Click on the Demote button. 

You will see a button with a 
minus sign appear to the left of 
the sheet. (If it does not, click 
once on the button to the right 
of the Demote button; this 
displays and hides the outline 
symbols.) 

Note this does not make 
the rows disappear, it merely 
marks them as rows or 
columns which are able to be 
‘collapsed’. 

E| Repeat the process for rows 10 
to 12 then for rows 14 to 16. 

You have now created a 
two-level outline. Notice also 
there are two small buttons in 
the top left of the sheet show¬ 
ing this. 

ED Click once on the button with 1 
on it. The rows you have 
outlined disappear. You have 
asked to view only the top level 
of the outline. 

You’re now going to create 
the totals in the bottom row. 

El Click in the cell C17. 

ED Type: 

=SUM( 


ED Now click on C5 and drag to 
C13. 

Notice this will add all cells 
in the range, not just those 
containing sub-totals. 

You can overcome this 
problem by asking Excel to use 
only those cells which are 
visible. The fourth button in the 
group shown in Figure 2 will do 
this for you. 

ED Click once on the Select only 
visible cells button, (the fourth 
button.) 

Notice only C5, C9 and C13 
are now included. 

ED Type the closing bracket for the 
formula, then press Enter. 

The value 252 appears. This 
is the sum of the sub-totals. 

ED Now copy this formula into 
cells D17:H17. 

MORE ON OUTLINING 

ED Expand the outline by clicking 
on the small button with 2 on it 

ED Highlight rows 5 to 16. 

E9 Click on the Demote button 
again. 

There is now another level 
of outlining available. Notice a 
third button has appeared. 

EVi Click on the button with 2 on it 

The outline collapses one 
leveL 

ED Click on the button with 1 on it. 

The outline collapses again. 

This process is especially 
useful in that it allows you to 
generate reports with different 
levels of detaiL 
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REDUCING FILE SIZE 
BY LINKING GRAPHICS 
IN WORD 6.0 

It’s possible in Word 6.0 to 
store graphics within a file and 
not greatly increase the file 
size. This is done by linking the 
graphic. Word will display a 
representation of the graphic in 
the file along with information 
on where to obtain the original. 

O From the Insert menu, choose 
Picture. 

0 Select the picture you would 
like to insert. 

0 Check the Link to File box, and 
then clear the Save Picture in 
Document check box. 

O Choose OK 

Your picture is now linked 
to the document but will not be 
stored with it 

Editors’ Note If you give the 
document to someone else, 
make sure you also give them 
copies of the pictures. 


{PAGE} of {PAGEREF 
BookmarkName} 

For example, if your section 
contains 10 pages, the following 
appears in the header or footer 
on the page: 

5 of 10 

SAVING GLOBAL 
GLOSSARIES IN WORD 6.0 

Word 6.0 allows you to 
choose whether you’re prompt¬ 
ed to save the global glossaries 
or have them automatically 
saved for you. 

O From the Tools menu, choose 
Options then choose Save. 

0 Select the option “Prompt to 
Save to Normal.dot”. 

If this option is selected 
you’re asked whether you 
would like to save the changes 
to the global glossaries. 

If this option is not selected, 
Word 6.0 will, by default, save 
the changes without issuing a 
prompt. 
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PAGE NUMBERING 
IN WORD 2.0 

Page numbering in “Page of 
Total Pages in Section” Format 
in Word for Windows Version 
2.0 is accomplished by using 
the following method: 

O Highlight a portion of the text 
at the end of the last page of the 
section. 

0 From the Insert menu, choose 
Bookmark. 

0 Type a bookmark name to 
define the text as a Bookmark. 

O In the header or footer for the 
section, insert the following 
fields and text: 


ALTERNATIVE NUMBERING 
IN WORD 2.0 

Word for Windows has the 
ability to display a typed 
number using numerals 
(such as 1,366) in words (one 
thousand, three hundred and 
sixty five). A field code called 
CARDTEXT (Cardinal Text 
Form) allows you to perform 
this operation. 

To test this cany out the 
following steps: 

0 In a new document, hold down 
CTRL and press F9. 

0 Type an equals sign (=) 
followed by 1,365. 



0 I^pe a space, then type the 
following text: 

\*cardtext 

0 With the cursor inside the field, 
press F9 and the expanded text 
is displayed. 

If you can still see the field 
codes, choose Reid Codes 
from the View menu to turn off 
the display of field codes. 

Note: You can also ask 
Word to calculate values. If you 
type: 

= 10 + 5 \*cardtext 
inside the field codes, then the 
text Fifteen is displayed. 

DOS HELP IN WINDOWS 

The following hint allows 
you to access DOS Help in 
Windows. Upon running DOS 
Help, you are prompted for the 
topic you want which is the run 
in an MS-DOS window. 

O From the Main group in the 
Program Manager, choose the 
PIF Editor. 

The PIF Editor window is 
displayed. 



0 In the Program Filename field, 
type C:\DOS\HELP.COM. 


0 In the Window Title field, type 
DOS Help. 

0 In the Optional Parameters field 
enter ?. 

This will cause a window to 
appear allowing you to type in 
the topic you wish to search for. 

© In the Start-up Directory field, 
type C:\DOS 

0 In the Display Usage group, 
choose Windowed. 

0 From the File menu choose 
Exit. 


0 Choose Yes to save the current 
changes. Enter a filename of 
DOSHELP.PIF. 

You are returned to the 
Program Manager. 

0 Switch to the Accessories 
group in the Program Manager. 

0 From the File, menu select 
New. 

0 Select Program Item then click 
OK. 

The Program Item 
Properties window is displayed. 

® In the Description field, type 
DOS Help. 

0 In the Command Line field, type 
DOSHELP.PIF 

0 Choose an Icon you like then 
choose OK. 

An icon appears in the 
Accessories group. When you 
click on it, a Parameters win¬ 
dow prompts you for the topic 
you want help on, then displays 
the help in a window. 

Alternatively, you can 
choose Run from the File menu 
and type DOSHELP followed 
by the topic you want 

REMOVING WINDOWS NTFS 
BOOT SECTOR 

When Windows NT is 
installed on a hard disk contain¬ 
ing MS-DOS, it will create a 
boot sequence which allows 
you to either boot to MS-DOS 
or boot Windows NT. 

To remove this feature and 
allow the hard disk to boot 
straight into MS-DOS, perform 
the following operation: 

O From the MS-DOS prompt, type 
sysc: 

This will transfer the 
original MS-DOS boot files back 
to their correct location on the 
harddisk. 

The following Windows NT 


files can then be deleted from 
the root directory on the hard 
disk: 

PAGEFILE.SYS 

BOOT.INI 

NTLDR 

NTDETECT.COM 
NTBOOTDD.SYS 
Note: This assumes the 
primary partition has not been 
converted to NTFS. 



VALIDATING SPREADSHEETS 
IN EXCEL 

Sometimes you might 
receive a spreadsheet from 
someone who has typed in 
totals rather than used formulas 
to create those totals. This can 
cause problems if you start 
changing figures on the sheet 
A quick way to check which 
cells have formulas in them is 
to choose Display from the 
Options menu and then check 
the Formulas option. But 
there’s another way which can 
be more useful in some circum¬ 
stances. 

0 Highlight the area you need to 
check. 

0 From the Formula menu 
choose Select Special. 

0 Check the Formulas option 
then choose OK 



Each cell containing a 
formula is now highlighted. 
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GET YOURSELF 
A T-SHIRT! 

All suppliers of Hot Tips 
published in Communique 
get a T-shirt. 

Address your tips to Hot 
Tips. GPO 1793 Hobart 
7001. Of course, you must 
be a member, so please 
include your Communique 
number! 



COUNTING OCCURRENCES 
IN AN EXCEL LIST 

Here’s a Hot Tip guaranteed 
to be better than any other hot 
tip you’ve ever received! 

In Excel 4.0,1 needed an 
easy way to determine the 
number of times a particular 
value appeared in a row or 
column. This can be achieved 
via the following: 

O Enter the data shown in 
Figure 1 into cells CIO to C15. 

0 In cell A10 enter the number 2. 
0 In B2, type the following 
formula: 

=SUM((C10:C15=A10)*1) 

O Do not press Enter or Return. 
On the Macintosh, hold down 
COMMAND+SfflFT and press 
RETURN. On the PC, hold 
down CTRL+SHIFT and press 
ENTER. 

This creates an array 
formula 


C2 1 U-SUM((C8:C12-A6H)} 

± 


1-il 




± 

± 

1 


\ : 


1 


Now the cell B2 will display 
the number of times the value 
in cell A10 occurs in cells CIO to 
C15. 


Change the number in A10 
to 5. Notice that the number 1 is 
now displayed in B2. 

The formula can also be 
conditioned to determine how 
many numbers are greater than, 
less than, greater than or equal, 
less than or equal, or not equal 
to the chosen value as follows: 
{=SUM((C10:C15>A10)*1)J 
greater than 

{=SUM((C10:C15<A10)* 1)} 
less than 

{=SUM((C10:C15>=A10)*1)J 
greater than or equal 
{=SUM((C10:C15<=A10)*1)J 
less than or equal 
{=SUM((C10:C15<>A10)*1)} 
not equal 

I trust this will be of benefit 
to some of your readers. 

Chris Smith 
Artarmon NSW 

Editors’ note: This is a very 
useful hint. It’s also a concise 
way of counting the occur¬ 
rences of a number in a list. 

If you have more complex 


requirements, such as know¬ 
ing the number of times a 
range of numbers appears in a 
list, then you can make use of 
the ‘Bin Range’ in the his¬ 
togram add-in. 

Let’s assume you want to 
know how many times the 
numbers 1 through 5 appear in 
the list of numbers you used. 

O Enter the numbers 1,2,3,4,5 in 
the cells E6 to E10 respectively. 

This defines the numbers 
you want to check the occur¬ 
rence of. 

0 From the Options menu choose 
Analysis Tools. 

(Note: If this menu option 
is not available it means that 
you have not yet asked for the 
add-in to be available. Check 
in the Eoccel Help for instruc¬ 
tions on haw to make the 
option available.) 

0 From the Analysis Tools list, 
choose Histogram. 

The Histogram window is 
displayed. 


30 









© In the Input Range field, type 
C6.C11. 

This defines the range of 
values to be analysed. 

0 In the Bin Range field, type 
F6:F10. 

This defines the size of the 
‘bins’ into which the results 
will be placed. 

0 In the Output Range field, type 
H6. 

This defines the tap left 
comer of the area where the 
results of the analysis will be 
displayed. 

© Make sure there are none of the 
other options checked. 

0 Choose OK 

The results are displayed. 


Notice the frequency of 
occurrence of each of the values 
in the bin range is displayed. 



CREATING A ZOOM BUTTON 
IN WORD 2.0 

Here’s a Hot Tip for use 
with Word 2.0 which I call 
“Cool Zoom”. It’s useful when 
you want to fit more of a page 
on the screen or when you 
want to see your document at a 
higher magnification. 

Create a Cool Tool on the 
Toolbar using the following 
steps: 

© From the Tools menu, choose 
Options. 

0 From the Category list, choose 
Toolbar. 

0 In the Tools to Change field, 


choose Space. 

© From the Commands list, 
choose View Zoom. 

0 Choose an appropriate button 
such as the magnifying glass or 
the down arrow. 

© Choose Change then choose 
Close. 

The new button now 
appears on the Toolbar. 

O Click on the button. An arrow 
will appear (see the figure). 

1 

0 Drag on the arrow to set the 
desired magnification 
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0 When you exit from Word 
choose Yes when the message 
‘Do you want to save the global 
glossary and command 
changes?’ is displayed. 

Hope you like it as much as 
Ido! 

Lynda Caporn 
North Sydney; NSW 

Editors’ note: 

When exiting you must 
save global glossary and 
command changes, otherwise 
toolbar changes will be lost. 

You need only do this once. 



RETAINING DESKTOP 
APPEARANCE 

A lot of users seem to have 
problems retaining their 
Program Manager desktop 
appearance setup. After config¬ 
uring your desktop appearance 
the way you want it, the easiest 
and most secure method to 
prevent other fingers from 
messing it up all the time is to 


use the following steps 

© Open up File Manager. 

0 From the File menu, choose 
Search, then look for all files in 
the Wmdows directory or 
subdirectories which have a 
“GRP” extension by fyping *.grp 
in the ‘Search for’ field. 

0 Select all these files in the panel 
displayed. 

© Go to ‘Properties’ in the File 
dialog box. 

0 In the File Attributes box, alter 
the attribute to Read Only and 
exit with OK 

0 Close down File Manager and 
return to the Program Manager 
desktop. 

0 Ensure that ‘Save Settings On 
Exit’ in the Options Menu is 
selected. 

0 Hold down the SHIFT key and 
click on ‘Exit Windows’ in the 
File Menu. 

This prevents any future 
changes being written to the 
Program Manager files and will 
retain your desktop appearance 
forever. If you want to make 
changes at any time in the 
future, all you need do is 
change the File Attributes from 
Read Only and make your 
changes; you then reverse the 
procedure. 

Allan Famell 
Hurstbridge, Vic 



FORM PROPERTIES IN 
ACCESS 

In the Form Design view of 
Access, with the Properties 
option of the view menu turned 
on, it is often necessary to 
switch to the Form Properties 
box (as opposed to Section, 
Text, Label properties etc.). 

To do this, you need to either 
choose Select Form from the 
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Edit menu (laborious) or click 
outside the form design area — 
which in many cases requires 
scrolling past footers. 

A short cut to displaying the 
Form Properties is to click on 
the small white box in the top 
left comer of the form design 
area This does not appear to be 
documented in the manual and 
our regular Access trainers 
were not aware of it. 

I hope this is of benefit to 
other readers. 

David Arthur 
Nhulunbuy, N.T. 

Editors’ note: 

If you cannot see the little 
white box, it can be turned on 
by choosing the View/nder 
command in Form Design. 



SECTION BREAK IN WORD 
FOR WINDOWS 

I tried the Microsoft Tip in 
the September issue, page 31. 
However the last page of the 
document still indicated a 

continue ./ footer. A remedy 

for this is to insert a section 
break in that last page. 

O From the INSERT menu, 
choose BREAK, 

0 From the dialog box choose 
SECTION BREAK then choose 
CONTINUOUS (warning — 
do not do this at the end of a 
document marker. Insert the 
break somewhere in the text of 
the last page). 

0 Move your cursor to some¬ 
where in the text after this 
break. 

0 From the View menu, choose 
Page Layout. 


0 Move to the end of the page and 

delete the. J {page #} from 

this footer. 

This deletion only affects 
this last section. The footer for 
the last page will not indicate a 
continuing page. The deletion 
can also be done through the 
footer window in normal view. 
Do not choose the link to 
previous option if using the 
footer window. 

Spider Redgold 

Editors’ note: 

We’ve had a number of 
similar queries regarding the 
section break tip in September. 

The method outlined above 
illustrates well the use of 
section breaks in Word 2.0. But 
there’s another way of achiev¬ 
ing the objective of ridding the 
last page of the message asking 
you to turn to the next page, 
which avoids using section 
breaks. 

Try typing this in your 
footer: 

{if {numpages}={pagej {) 

“.../{=SUM({page},l)n 

The expression checks to 
see if the total number of pages 
(NUMPAGES) in the document 
equals the value of the current 
page. If it does, it’s on the last 
page therefore nothing is 
printed (hence the empty field 
code). 

If it does not, it adds one to 
the current page number and 
prints the value of the next 
page. Note that this part of the 
expression must be enclosed in 
straight double quotes not 
curly quotes. 



SMARTDRIVE AND CD-ROMS 

I received my MS-DOS 6.2 
STEPUP and installed as per 
the automated setup instruc¬ 
tions. All proceeded well. In 
reading some of the material 
supplied I found Smartdrive 
will now cache my CD-ROM 
drive. 

When checking Smartdrive 
to see if it was performing the 
cache, I discovered that it 
totally ignored my CD-ROM 
drive. After further investiga¬ 
tion and trial, I found that 
Smartdrive must be started 
after the MSCDEX has been 
loaded, as in the following 
extract from my 
AUTOEXEC.BAT file. 

LH C:\DOS\MSCDEX.EXE /V 
/D:MSCD001/M:15 
LH/L:0;1,42384 IS 

C:\DOS\SMARTDRV.EXE 

IN 

If I place the above lines in 
the reverse order, Smartdrive 
will not cache my CD-ROM. 

Steve Metis 
Clayton, Vic 

Editors’ note: 

To check if Smartdrv is 
caching your CD-ROM, type 
Smartdrv at the MS-DOS 
prompt. 
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NEW Microsoft Trainmffi**J > roducts 


Word 6 for Windows—new training products 

Word 2 to 6 conversion - 


WISE Guide ....$38.95 

This WISE Guide elect* 


WISE 


information on the product 
differences between version 2 
and version 6. This is an 
excellent product for those of 
you upgrading to 




Word 6 for 

Windows 

Visual 

QuickStart 

Guide 

...$29.95 




Word 6 By 

Example <r^ra 


i Book ....$54.95 


Our latest release i 
popular Visual QuickStart Guide Series is Wc 
Windows. In traditional style, we have kept t 

m and highlighted the: 


rd 6 for 


hands-on comprehen- 

- sive self-paced book takes 

you step-by-step through Word. The leaminj 
process is reinforced through the individual 
self-paced exercises included 
with most of the chapters. 




information to 
shots to give you a full visual representation of Word 6 f 
Windows. This is a hands-on quick reference step-by-step 
guide to Word 6 for Windows. An ideal book to get you 
started and a must for your library. Approximately 350 


Word 6 WISE Guide 
...$59.95 


Excel 4-5 conversion 
~WISE Guide ...$38.95 


Word 6 SMART Pack 
....$99 

iple book and Computer Based 


Includes By! 
Training disk 
Release date: March 


Excel 5 for Windows—new training products 

Excel 5 for Windows 
Visual QuickStart Guide 
EXCEL ...$29.95 


WISE! 





publications, 

| information to a minimum and 
I highlighted the screen shots to give you 
full visual representation of Excel 5 for 
Windows. This is a hands-on quick reference step-by-step guide 
Excel 5 for Windows. An ideal book to get you started and i 
for your library. Approximately 300 ] 



March 94. 

Approximately 900 pages and 
2000 screen shots of By Example books 
transferred to disk for fast reading and rapid 
access to information. 



Excel 5 By Example 
Book .....$54.95 

Available end of February. This 


ORDER COUPON 


Harvey Norman stores 

Angus & Robertson Bookworld 

Dymocks 

Dick Smith Electronics 


$150 Software Bonus Bundle FREE with every 
book. Software includes: 

1. Design and Layout Computer Based Training Software - 


2. Webview Graphics Viewing program—view and convert 
TIFF, PCX, DIB, JBG, GIF, PCT, TGA files. 

3. CD-Audio—Play your audio CDS and program tracks. 

4. Electronic Dictionary—on-line access to computer terms. 

5. Two games—Blackjack and Poker—test your game skills 


Total value $150 absolutely FREE! till 30/4/94 


Webster & Associates 

Unit 2, 25 Frenchs Forest Rd, Frenchs Forest 2086 

TEL: 02 975 1466 FAX: 02 452 3493 

or fill out credit card details 


Titles 

Unit Price 

Qty 

Price 





















Freight 

GRAND TOTAL 

..17.-PP 


Name on Credit Card 


M/Card | | Bankcard | j _ Visa | | Amex | [ 


□□□□ □□□□□□□□□□□□ 






















































Discounted Subscriptions to the 
Microsoft Developer Network! 

Microsoft is introducing the Microsoft Developer 
Network program to Australia—and is making it 
available to Communique members for an exclusive 20 
per cent less than the recommended retail price. 

The Microsoft Developer Network is the official 
source of developer toolkits, operating systems and 
development-related technical, strategic and resource 
information from Microsoft. 

The two levels of subscription service are as follows: 


Level 1 

• Quarterly Development Library CD 

(previously called MSDN CD-ROM) containing 
technical information on Microsoft systems prod¬ 
ucts, API specifications, sample code and more. 

• Monthly TechNet CD 

with Microsoft strategy documents and product 
support database, valued separately at $495. 

• Monthly Developer Network News 

newsletter filled with technical information for 
developers (also available as CTN). 

• Ten per cent discount on Microsoft 
Institute courses 

• Invitations to Developer Network work¬ 
shops and conferences. 


ally priced at $800 RRP. 


lique members for only $640. 


• All of Level I PLUS 

• Quarterly Development Platform CD Set 

with Microsoft software development kits (SDKs), 
device driver kits (DDKs) and operating systems 
with international versions of Windows 3.1 and 
Windows NT to help you develop and test your 
software for global markets. 

Total value over $3,000! 


is being made exclusively available 


To order, see the coupon on the back of the perforat¬ 
ed insert between pages 36 and 37, and specify either 
Level 1 or Level 2 subscription in box assigned for 
‘upgrade’ and mail direct to: 

PO Box 52, North Ryde NSW 2113. 


Priority service 
hotline 

Sales Information Centre 
Sydney Area (02) 870 2111 
Outside Sydney (008) 257 
253 


20% off scheduled 
Microsoft training 
from Drake 

Sydney (02) 929 0100 
Melbourne (03) 650 5277 
Brisbane (07) 229 3827 
Adelaide (08) 212 4141 
Perth (09) 321 9911 
Canberra (06) 281 1022 


Communique members 


spoken instructions and 


Communique number, 
your fax number and 
your product choice as 


Dial up latest 
information 

Access Microsoft Connect 
new bulletin board service 
for the latest information 
updates. 

Use your modem and dial 
(02) 878 5200 to access the 


Tips & Techniques 

Communique members 


^Techniques’ supplements 
as part of their member- 


Communique members 


20% off selected 
Citidata Training 

Sydney 

Phone (02) 906 1935 
Fax (02) 906 4029 
Canberra 
Phone (06) 243 5181 
Fax (06) 243 4848 


Communique 


Specially designed for 
Communique, this binder 


monthly magazine. Price 


Up to $30 off the 
latest Microsoft 
products 

Up to $30 off each 
product type per 
Communique member. 


10% discount 
off books 

10% discount off all Microsoft 
Press books purchased by 
Communique members at - 
Dymocks. 
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Windows-based 

back-up 

Magmedia are offering an exclusive 25 per 
cent discount on NovaBack for Windows, 
Wmdows compatible tape backup software to 
cover all aspects of data archiving and restoration. 

NovaBack is fast and friendly, and comes with 
an intuitive GUI Windows format, data compres¬ 
sion, user defined procedure option, an automatic 
scheduler and an MS-DOS command line ‘disaster 
recovery plan.’ 

It incorporates Quick File Access (QFA) to 
allow users to access any file on tape within 60 
seconds. NovaBack is also ideal for Windows for 
Workgroups users who need complete network 
backup. Over 200 different SCSI drives and over 
30 host adaptors are supported. 

NovaBack for Windows currently retails at 
$248, but is available to Communique members 
for $186. Offer extends for two months until 
March 31,1994. 

ct Magmedia 

m (02) 437 5777 or fax (02) 439 2673. 


The PC Aviator 

The PC Aviator is re-offering discounts on 
three flight simulation peripheral products 
designed specifically for the serious computer 
pilot — especially those using Microsoft Flight 
Simulator for MS-DOS. 

The Virtual Pilot is a control yoke with sepa¬ 
rate handle and trim wheels — or in other words, 
the device you pull back on in a real aircraft, 
together with a throttle handle! It works with the 
Microsoft Flight Simulators, and simply plugs into 
the mouse port. It comes with a 12-month warran¬ 
ty and normally costs $199.95 RRP; Communique 
members can purchase it for $165. 

Alternatively, you can get a grip on in-flight 
entertainment using the CH Flightstick, or the CH 
Flightstick Pro. These superior mouse-port 
joysticks normally cost $109.95 and $169.95 
respectively, but are available to Communique 
members for $85 and $145 respectively. 

Offer valid until March 31,1994. 

ct The PC Aviator 

m (03) 532 8258 or fax (03) 532 8916. 


PC security 

pcLockout is a hard disk security software 
package which runs under MS-DOS and Windows. 
When activated it will prevent any unauthorised 
access to the disk until a correct password is 
entered. Once successful entry is achieved, access 
to floppy drives, parallel printers, serial ports, safe 
directories and ‘run break’ keys can still be 
controlled on a password-by-password basis. 

A generic boot virus detector/remover ensures 
that the infected systems will not transmit further 
viruses, thereby assisting in the long-term eradica¬ 
tion of the problem. Additionally, by restricting 
the copying of EXE/COM files to/from the protect¬ 
ed system, users can protect themselves against 
software piracy. 

pcLockout normally costs $149, but is being 
made available to Communique members for $89. 
The offer extends until March 31,1994. 



Windows-based 

back-up 


PC security 


The PC Aviator 



For more information, contact PC-Plus systems iTlfOrTYWitiCrri 

on (03, 528 231, or fax (03) 523 0675. aUdlySiS 


Information 

analysis 

PowerPlay is a reporting and analysis tool 
designed especially for decision makers. Using 
full colour Windows-based charts graphs and 
menus, PowerPlay allows you to analyse every¬ 
thing that drives a business — sales, costs, cus¬ 
tomer service, quality control etc — without 
needing an army of programmers. Point and click 
and corporate data is at your command. 

PowerPlay normally retails at $900, but 
Cognos is offering PowerPlay to Communique 
members for $695, plus 10 per cent discount on a 
one-day PowerPlay education course. 

Offer expires February 28,1994. 


For more information contact Cognos 
on (008) 811910 or fax (02) 438 1641. 





















Microsoft Money 2.0 


Microsoft Mouse Driver 9.0 


Microsoft Multiplan 4.2 


Microsoft Office 3.0 for 
Windows upgrade to 
Office 4.0 for Windows*** 


Microsoft Office 
Professional 4.0 
for Windows 


0794050-400A 


Office 3.0 for Windows 


Office 1.0 - 2.5, Any version of 
Word, Excel, PowerPoint or 
Access for Windows 


Any version of Word, Excel, 
PowerPoint or Works - 
or Office prior to version 2.5 


Product 

Fomtat 

Disk 

Part 

V<S,n 

Upgrade 


Microsoft Access l.l 

1.44Mb 

3.5" 

5.25" 

077-051 -181A 
077-050-I8IA 

Access 1.0 only 

$30 

$15 

Microsoft Bookshelf 1993 

CD-ROM 


086-052-005A 

1991 - 92 

$110 

$80 

Microsoft Cinemania 1994 

CD-ROM 


I94-052-005A 

1992 

$80 

$50 

Microsoft Encarta 1994 

CD-ROM 


I96-052-005A 

1992 

$155 

$125 

Microsoft Excel 5.0** 
for Windows (CCP) 

1.44Mb 

1.2Mb 

Ts" 

5.25" 

065-151-500A 
065-I50-500A 

1.0-4.0 

$200 

$170 

Microsoft Excel 5.0* 
for Windows 

Pack 


0654050-500A 

1.0-4.0 

$160 

$130 

Microsoft FoxPro 2.5 
for Windows 

1.44Mb 

T5" 

5.25" 

215-051-250A 
2I5-050-250A 

2.0 

$230 

$200 

Microsoft FoxPro 2.5 6 User 
for MS-DOS 

1.44Mb 

1.2Mb 

Dual 

215- I99-250A 

FoxPro 1 .x Multi User 
for MS-DOS 

$350 

$320 

Microsoft FoxPro 2.5 6 User 
for Windows 

1.44Mb 

1.2Mb 

Dual 

215- I50-250A 

FoxPro 1.x Multi User 
for Windows 

$350 

$320 

Microsoft FoxPro 
for MS-DOS 2.5 

1.44Mb 

1.2Mb 

Ts" 

5.25" 

2I5-095-250A 

2I5-099-250A 

FoxPro 2.0 

$230 

$200 

Microsoft FoxPro for 

MS-DOS Distribution Kit 2.5 

Run time upgrade. 

1.44Mb 
& 1.2Mb 

Dual 

215-099-I65A 

Any FoxPro Distribution 

Kit or Run time 

$330 

$300 

Microsoft FoxPro 2.5 

for Windows Distribution Kit 

Run time upgrade 

1.44MB 

1.2Mb 

Dual 

215-050-I65A 

Any FoxPro Distribution 

Kit or Run Time 

$330 

$300 

Microsoft FoxPro 2.5 Library 
Construction Kit 

1.44Mb 
& 1.2Mb 

Dual 

2I5-000-005A 

FoxPro 2.0 Library 

Construction Kit 

$330 

$300 




up to $ 30 on Application Upgn 


0764050-300A 















































Microsoft Communique 
Locked Bag 58 
North Ryde NSW 2113 


Phone: (02) 870 2111 (Sydney area) 

(008) 25 7253 (outside Sydney) 
Fax: (02) 870 2285 


Customer Details 

Surname: (Mr/Mrs/Miss/Ms)_ 

First Names:_ 


Company Name: (if applicable)_ 

Delivery Address: (street not po Box) _ 


Your Communique No: 

I I I I I I I I 

This number must be quoted to obtain 
your discount on upgrades and if you 
are renewing your membership. 


Home: ( )_ 

Fax: ( )_ 



□ Please indicate if the above is a new address. 


Communique Registration and Renewals 

If you wish to register for or renew your Communique membership, complete this section: 
□ Registration for new members, $40.00 x | | = Total amount for Registration $ 

No. of new members 

^Renewals for existing members, $40.00 x j |= Total amount for Renewals $ 

No. of members 


Microsoft Product Upgrade Information 

If you wish to purchase an upgrade, complete this section: 




My signature verifies I 
own a previous version of the 
produces that I am upgrading. 

Communique members are not required to return original diskettes 
* An individual is only entitled to upgrade one copy of each application installed or 
his/her computer at the discount price. 


I would like to pay by: 

Bankcard □ Visa □ Mastercard □ Amex □ Diners Club □ Cheque □ Money Order □ 
Account Number (Cheques and Money Orders payable to Microsoft Services) 























































Products of the Month 




Microsoft Publisher 2.0 



























































1.44Mb 

1.2Mb 

CD-ROM 


003-150-310A 
003-151-3I0A 
003-151-3I6A 


050-151-3I0A 
050-I50-3IOA 
050-I5I-3I6A 


Quick Basic 4.5, 

Basic Professional 
Development System 
1.0-7.1, Visual Basic 1.0 
for Windows 


Quick Basic 4.5 
Basic Professional 
Development System 1.0-7.1, 
Visual Basic 1.0 or 2.0 
for Windows 


Microsoft C 1.0-6.0 or Visual C++ 
Standard edition only 
>r Quick C for Windows 


following prices include sales tax, and if you provide your 
s tax certification number, signed by the appropriate person, 
s tax will not be charged. 

* Licence Packs do not contain disks or documentation. 

* Special promotional price until 28th February 1994. 

* Includes Excel 5.0, PowerPoint 4.0 and a copy of Word 6.( 
for Windows. 


# Compliance checking: requires previoi 
m Compliance checking: requires previoi 
m Compliance checking: requires previoi 
" Compliance checking: requires previoi 


Microsoft Windows Device 
Driver Development Kit 


ARE YOU PAYING BY CHEQUE? Prompt banking of cheques allows Microsoft and their customers to streamline account maintenance. 
Microsoft will no longer hold cheques in the event of delayed product shipment. All cheques will be banked as soon as they are received. 
NOTE: If paying by credit card, you will continue to be charged at the time of the shipment of your product 

TO ORDER: Fill in the attached coupon or ring (02) 870 2111. PRICES SUBJECT TO CHANGE WITHOUT NOTICE 
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Who says only people with Microsoft products can upgrade? 

Now you can move up from your non-Microsoft product thanks to our competitive Hade-Ups. Simply find if your 
current product qualifies to be traded up and note the price. Then fill in the upgrade order form, as you would normal¬ 
ly, and send together with all your disks from your current product. Communique members receive their discount, of 
course! These swaps are also available from your local Microsoft reseller. Only one swap available per member. 

r ap to Microsoft & Sa 1 


Microsoft Office 
Professional 4.0 
for Windows 


An/ competitive database 
with an RRP greater than $400 


Any competitive database 
with an RRP greater than $400 


Any competitive wordprocessing, 
business graphics, spreadsheet 
package with an RRP greater 
than $400 


Any competitive wordprocessing, 
business graphics, spreadsheet 
>r database package with an RRP 
greater than $400 


Any competitive project 
management package with ar 
RRP greater than $400 


Any competitive desktop publishing 

package with an RRP greater 
than $100 


059-151-601AA 


Any competitive wordprocessing 
package with an RRP greater 
than $400 


Any competitive wordprocessing 
package with an RRP greater 
than $400 


MACINTOSH 


Product 

Number 

Version 

SB 

Price 

Microsoft Excel 4.0 for Macintosh 

065-096-650AS 

Any competitive Macintosh 
spreadsheet with an RRP greater 
than $400 

$200 

$170 

Microsoft Office 3.0 for Macintosh 

021-096-300ZS 

Any competitive Macintosh 
wordprocessing, business graphics, 
or spreadsheet package with a RRP 
greater than $400 or any version 
of Claris Works 

$545 

$515 

Microsoft Project 3.0 for Macintosh 

076-096-300ZS 

Any competitive Macintosh project 
management package with an RRP 
greater than $400 

$300 

$270 

Microsoft Word 5.1 for Macintosh 

034-096-695AAS 

Any competitive Macintosh 
wordprocessing package with 
an RRP greater than $400 

$200 

$170 

Microsoft Works 3.0 for Macintosh 

034-096-595AAS 

Any competitive Macintosh 
integrated package with an 

RRP greater than $ 100 

$120 

$90 

































COMAUNIQUE 


MSN 



MCS 



Sales 


The Institute 


Microsoft 


Microsoft 

Suggestion 

Box 

Please send your 
suggestion direct to 
Microsoft: 



Deborah O’Brien 
Communique Manager 
Microsoft 
PO Box 91 


North Ryde NSW 2113 


MICROSOFT SUPPORT NETWORK 

Connect Service 24 hours, 7 days a week Telephone (02) 878 5200 
Self help browse and download device drivers, technical application notes and 
helpful articles. 

Standard (Setup/Install) Support 9.00am-5.00pm Eastern Time 
Telephone (02) 870 2870. 

Free support by Microsoft analyst for product setup and installation questions. 

Priority Support 8.00am-6.00pm Eastern Time Telephone (008) 808 532 
Fee-based support for Microsoft analyst for general support. 

Communique members have been mailed details of support entitlements. 

If you have any questions about your support entitlement as a Communique mem¬ 
ber please contact us on (008) 808 532 and select the option to be connected to Support 
Sales. The Sales Information Hot-FAX service (available 24 hours a day on 008 065 630) 
also contains details of the Microsoft Support Network. 


MICROSOFT CONSULTING SERVICES 

8.30am - 5.30pm Eastern time 

Peter Hoadley, Consulting Director Telephone (02) 870 2200 or fax (02) 870 2680 

MCS provides high-level information technology consulting services to large 
businesses and corporations. Contact MCS for IT planning, client-server systems 
design, custom development, networking and applications support. 

MICROSOFT SALES INFORMATION CENTRE 

9.00am - 5.00pm Eastern time 

Telephone (02) 870 2111 (Sydney area) or (008) 257 253 (free outside Sydney) 

The Sales Information Centre provides pre-sales information, upgrade services and 
answers enquiries about Microsoft policies, procedures and Communique. 


MICROSOFT INSTITUTE OF ADVANCED SOFTWARE 
TECHNOLOGY 

9.00am - 5.30pm Eastern time 

Telephone (02) 870 2250 or fax (02) 870 2255 

The Institute offers hands-on technical courses to help programmers maximise 
their ability to develop applications which take full advantage of the latest Microsoft 
systems software. New courses are added regularly. 

MICROSOFT PTY LTD HEADQUARTERS 

Microsoft Pty Ltd headquarters: 65 Epping Road, North Ryde, NSW 2113. 

Send correspondence to: Microsoft Pty Ltd, PO Box 91, North Ryde, NSW 2113. 


Microsoft always welcomes your suggestions on how service can be improved. 
We’d like to hear how we can provide you with better software, services and 
support (If you need more space or don’t want to cut up your magazine, kindly 
photocopy or use a separate sheet of paper.) 


The suggestion of the month we publish in Your Say will earn the sender a 
copy of the Microsoft TrueType Font Pack! 
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A re youin,a quanHary about 
'‘what computer training , 
your company should bfe 

Does your current system 
need updating to incorporate 
the latest technology? 

What coufse or program 
would dovetail with you* 
Comparer’s ne£ds ... etc. etc. 

We can help ypti put 
together the pieces. With just 
one phone call we pan put your 


‘ mianiteMed to Jcefep thenl'up'im 
date with the latest 
developments and international 
standards. 

We will be happy to put the 
pieces together for you. 

' Justrgive us a call. 


Let us put together a training program 
just for you or your company 




20% discount for Communique members on the following 

Drake Training scheduled 

courses: 

•Excel Introduction. 

•Windows Introduction. 

•Excel Advanced. 

•Windows Advanced. 

•Excel Macros. 

•Powerpoint. 

•Wotd for Windows 

Introduction. 

•Project for 

•Word for Windows 

Windows. 

Advanced. 

•Access, Introduction 
and Advanced. 

Call one of our consultants in each state for more information. 1 



MELBOURNE 

(03) 650 5277 


SYDNEY 
(02) 920 0100 


BRISBANE 

(07) 229 3827 


ADELAIDE 

(08) 212 4141 


PERTH 

(09) 321 9911 







The Microsoft Institute 
has expanded its education 
offerings by recruiting a 
network of third party 
training organisations 
to offer customers high 
quality software develop¬ 
ment training throughout 
Australia. The Authorised 
Training Centres will 
offer selected Microsoft 
Institute straight-from- 
the-source courses. 


By selecting a location 
nearby, you can reduce 
travel costs and still 
receive the high quality 
Microsoft Institute 
training. The Microsoft 
Institute Authorised 
Training Centres- include: 

Aspect Computing Ply Ltd 
(NSW, VIC, ACT, SA) 

Dialog (QLD) 

Digital Equipment Corporation (NSW) 
Edcom (WA) 

Educom (NSW, VIC) 

Hunter Institute of TAFE (NSW) 

I mage Word (ACT) 


Miaosoftlnstitute 

Authorised Training Centre 


Please call the Microsoft Institute on (02) 870 2250 
for its January - March, 1994 course schedule and 
details of your local training centre. Courses available: 


WINDOWS 

Program Development 

Windows for Networks 

Windows for Workgroups 

Implementing Microsoft Mail 

WINDOWS NT 

WIN32 Programming 

Supporting Microsoft Windows NT 

Managing Windows NT Advanced Server 
Inter-Networking with Microsoft TCP/IP 

LAN MANAg|eR 

LAN Manager Network Administration 

SQL SERVER 

Intro to SQL Server 

Systems Administration for Microsoft SQL Server 
Performance, Tuning & Optimization of SQL Server 
Building Applications for SQL Server using Visual Basic 
Implementing a Database Design 

PROGRAMMING 

Introduction to C/Programming in c 

& DESIGN 

Object Oriented Programming in C++ 

Introduction to Microsoft Visual Basic 

Programming in Microsoft Visual Basic 

Application Development using Microsoft Excel with 
Visual basic Applications 












